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SUMMARY

This study was implemented by Magenta Consulting for Invest Moldova Agency.

The primary aim of the study was to identify the needs, requirements and potential obstacles of exporters in
initiating exports to new markets and penetrating existing markets. The data presented in this report were
collected using the quantitative method - computer-assisted telephone interview (CATI) and face-to-face interview
(CAPI). The random sample included 379 micro, small, medium and large enterprises from all regions of the
country, with at least 3 years of activity, except for financial institutions (banks, investment companies), individual
enterprises and peasant households; of these, 317 are exporters and 62 have high export potential (defined by the
beneficiary as: currently working with local retail and interested in exporting).

Table Tableir includes the distribution of the sample by sector, collected based on approximate quotas established
by the beneficiary.

Table i.1: Sample distribution by sector

Number of
questionnaires

Agrifood 163
Fashion 28
Furniture 23
IT 29
Business Services 4
Automotive & machine building 13
Electronics 8
Creative Industries 10
Pharma 7
Medical Tourism 2
Construction Materials 28
Other sectors 54

Total 379

Data was collected between 13 - 27 March 2025.

STUDY RESULTS
Study results among the exporters

The majority of exporting companies that participated in the survey are micro and small companies (73%), and
41% operate in the agri-food sector. Most have their headquarters in Chisinau (60%) and urban areas (79%).
Similarly, the majority say they only export products (63%), and one in five exports only services (21%); the top 5
exported products/services are food products (fruits, vegetables, nuts, cereals, honey) — 25%, I'T products (10%),
wine and alcoholic beverages (10%), business services (8%) and clothing / textiles / footwear (7%). Romania is the
country where most respondents currently export (60%), followed in the top 5 by Germany (22%), Italy (19%),
Ukraine (16%), and Poland (16%).

Most often, the export of products takes place directly to consumers (62%) or to wholesalers abroad (55%). Among
those who export products, the majority only export their own products (85%), and the preferred means of
transport is road (95%). Those who export their own products reported at most 2 types of production - contract
manufacturing (CM; 49%) and own brand (44%). The majority of those who export their own products obtain raw

materials from suppliers in the Republic of Moldova (81%).

The main 3 methods used by exporters for promotion are online promotion (60%), participation in business
meetings / networking events (56%) and participation in international fairs and exhibitions (53%). The majority of

exporters are interested in e-commerce (64%).

About one in three companies that export their own products or services declared that they produce more than
they can export (32%). The vast majority of exporters plan to increase their export volume in the next 3 years (90%);
of these, the majority state that their company plans to increase its export volume by up to 100%. The vast majority
of exporters plan to export the same products as they currently do, while about a third also want to start exporting
products/varieties that they have not exported before. The two main sources from which exporters learn about
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access to new markets are events (33%) and from other companies (31%). The top countries to which respondents
plan to export in the next 3 years is similar to the current top, with increases for most countries.

In terms of currently held international certifications, 35% of exporters hold ISO certifications, 7% - Global Gap,
and 4% - Eco. Approximately every third exporter does not hold any international certification (36%). When asked
about potential international certifications needed for export, approximately a quarter say they would need ISO
certification (24%), every tenth company - Global Gap certification (10%), and every fifth exporter mentions that
their company does not need any international certification for export (21%).

The top 5 factors that represent the biggest obstacles for exporters are the following: lack of qualified labor (52%
indicate that it is a big or very big problem), international stability (47%), national stability (44%), intense
competition from international brands (43%) and insufficient notoriety of Moldova abroad (34%). At the same time,
the top 3 aspects that are not obstacles for exporters at all are logistics (45%), insufficient production volume (44%)
and digital tools/e-commerce (42%). Moreover, most exporters are of the opinion that, in Moldova, the existing
legal framework for exporters is favorable and easy to find/understand (65%).

Exporters spontaneously mentioned what help their companies need in the next 3 years - partnership
development (33%), financial resources (18%), certification support (16%) and grants/financing (13%).

Approximately every second exporter is a member of the associations in the Republic of Moldova (54%); among
them, the following top 6 associations were most often mentioned: Moldova Fruct (15%), Chamber of Commerce
and Industry (13%), ONVV (6%), IT Park (6%), ATIC (5%) and the National Federation of Farmers (5%). The main
reason why exporters are not part of associations in the Republic of Moldova is the perceived lack of need to join.
Participation in activities organized by collaboration platforms is relatively low: 27% of exporters participate
annually in events within business networks, 22% - in events organized by exporter associations, and 11% - in the
activities of business clusters.

About a quarter of the respondents have collaborated with the Invest Moldova Agency (24%); among them, most
often, collaboration took place through exhibitions (13%), in the export process (9%) or in business meetings or
agreements with partners (9%). 27% of exporters consider that international exhibitions implemented by the Invest
Moldova Agency are effective (rated 4-5 out of 5), and 20% say the same about existing educational programs. For
most of the Agency's existing programs, at least half of the respondents do not know about them. Exporters named
the four main actions that must be taken by the Invest Moldova Agency to increase exports from the Republic of
Moldova: more courses and information (12%), promoting the country (12%), collaborating with economic agents
(6%) and grants/financing (5%).

Study results among the businesses with high export potential

Among the interviewed companies with export potential, the majority are micro and small companies (85%), and
half operate in the agri-food sector (55%). About half mentioned that the company's headquarters are in Chisinau
(52%), and the majority are located in an urban area (71%). The majority recorded a turnover of up to 10 million lei
in 2024 (61%). For the most part, the origin of capital is local (92%).

About every third company with export potential produces more than it can sell in the Republic of Moldova (33%),
while 37% produce approximately as much as they can sell. The top 3 international certifications held by the
interviewed companies are ISO (23%), Global Gap and Euro 1 (3% each). At the same time, one in two businesses
does not hold any international certification. At the same time, most often, respondents state that they need ISO
(35%), Global Gap (19%), Bio (5%) and Euro 1 (5%) certifications for export.

Slightly less than half of companies with export potential are members of any association in the Republic of
Moldova (45%). Most often, companies do not belong to associations because they do not see the need to join them.

The top 5 obstacles to export perceived by companies are: lack of qualified labor (61% indicate that it is a big or
very big obstacle), international stability (42%), national stability (40%), intense competition from international
brands (38%), and insufficient material resources for export financing (37%). The top 3 factors that are not at all
obstacles to export include logistical problems (47%), digital tools/e-commerce (42%), and insufficient production
volume (35%). The majority of companies are interested in e-commerce (77%). 50% of companies with export
potential consider the legal framework for export easy to find/understand (50%), and 43% - consider it favorable.

The top 4 types of support needed by companies with export potential in the next 3 years include partnership
development (48%), certification support (21%), financial resources (21%) and resources in general (13%).
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Similar to exporting companies, participation in activities organized by collaboration platforms is low - 27% of
companies with export potential participate annually in events within business networks, 18% - in business cluster
activities, and 11% - in events organized by exporter associations.

About a quarter of companies with export potential have worked with the Invest Moldova Agency (23%). To a
greater extent, companies believe that the Agency should undertake the following actions to increase exports:
more training and information (16%), grants/financing (11%), country promotion (10%) and agreements with more

countries (10%).
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CHAPTER I: NEEDS AND REQUIREMENTS OF EXPORTING COMPANIES

This chapter contains the analysis of data obtained from the survey with the exporters on the following topics:
company profile, export capacity and potential, export challenges, need for support and opinion about Invest
Moldova Agency.

Subchapter 1.1. Profile of companies exporting products or services

One in two participants in the exporter survey is part of the company's senior management (founder, director, etc.)
— 49%. About half of the companies are up to 15 years old (56%), and 41% operate in the agri-food sector. About
three out of four interviewed exporters are micro and small businesses (73%). Most have their headquarters in
Chisinau (60%) and the urban area (79%). Circa half of the exporters reported a turnover of up to 10 million lei in
2024 (48%). The majority state that the origin of their company's capital is local (77%). A majority exports only
products (63%), and a fifth — only services (21%).

Figure L.I: Profile of exporting companies, N=317, %
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Figure 1.2: Q8. Profile of exporting companies, N=317, % (continuation)
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Subchapter 1.2. Export capacity of companies that export products or services

The top 5 products and services exported by respondents are food products (fruits, vegetables, nuts, cereals, honey)
- 25%, IT products (10%), wine and alcoholic beverages (10%), business services (8%) and clothing / textiles /

footwear (7%).

Figure 1.3: Q9. What products/services does your company export? (e.g.. plums, workwear, IT services, construction

materials, etc.), N=317, %
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The majority of the interviewed exporters currently export products or services to Romania (60%). Other countries
that are among the top countries to which respondents export are Germany (22%), Italy (19%), Ukraine (16%),
Poland (16%), USA (14%), France (14%) and UK (13%).

Figure 1.4: Q17. To which countries does your company currently export products or services? (multiple answers), N=317, %
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Most respondents mention that they use a direct export model to consumers (65%). At the same time, 38% export
indirectly through importers/distributors in the country of export. Companies that export services and those with
foreign capital mentioned more often that they use a direct export model (79%). About half of businesses in the
agri-food sector export products indirectly through importers, distributors, retailers in the country of export (53%).

(Annex 1)

Figure 1.5: Q18. What export model does your company use? (multiple answer), N=317, %

K
Indirectly through joint venture, franchise in the country of export - 12
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Dk/Nr | 3
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The vast majority of respondents export their own production (85% export only their own products, while 10%
export both their own production and that of other countries). Companies from rural areas more often mentioned
that they export their own production (94%). (Annex 2)

Figure 1.6: Q19. Does your company export its own products or products of other countries (re-export)? (one answer), N=251,
% of companies that export own products

B Own products
Products of other countries

Both

Among those exporting their own products, 49% have contract manufacturing (CM), and 44% - own brand. 31% of
medium-sized companies specified that the enterprise produces a private label. Among companies over 25 years
old (63%) and those with mixed capital (62%), the majority have their own brand. (Annex 3)

Figure 1.7: Q20. What type of production does your company carry out? (multiple answer), N=238, % of companies that
export own products
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Most exporters of their own products obtain raw materials locally, from suppliers in Moldova (81%). At the same
time, 38% receive raw materials from EU countries. Companies in urban areas and Chisinau indicated to a greater
extent that they obtain raw materials for production from outside the country. (Annex 4)

Figure 1.8: Q21. Where do you get the raw material for production? (multiple answer), N=238, % of companies that export
own products

Suppliers from Moldova 81

Suppliers from EU countries

Suppliers from CIS / former CIS countries 19

Suppliers from other countries
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The sales channels for companies that export products are varied; most often, sales take place directly to
consumers (62%) or to wholesalers abroad (55%). To a greater extent, micro companies (72%), those in the central
region of the country (67%) and Chisinau (64%) make direct sales to consumers. At the same time, with the increase
in company size, turnover and export value, the share of direct exports to consumers generally decreases. (Annex
6)

Figure 1.9: Q23. Through which sales channels does your company export products? (one answer per row), N=251, % of
companies that export own products
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Road transport is used by the vast majority of companies to export products (95%). (Annex 7)

Figure 1.10: Q24. What means of transport does your company use to export products? (multiple answer), N=251, % of
companies that export own products
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The top 3 promotion methods used by exporters are online promotion (60%), participation in business
meetings/networking events (56%) and participation in international fairs and exhibitions (53%). In general,
medium and large companies, those that export products and businesses in the central area of the country use
promotion methods to a greater extent. Participation in international fairs and exhibitions is the main promotion
method for companies in the agri-food sector (67%) and the rural area (66%). (Annex 8)

Figure 1.11: Q25. What promotion methods does your company currently use for export? (one answer per row), N=317, %
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Subchapter 1.3. Export potential of companies that export products or services

Among those that export their own products or services, about every third company states that it produces more
products/services than it can export (32%), and another third — that it produces as much as it can export (31%).
Along with the increase in turnover, the share of enterprises that specified that they produce more than they can
export increases. To a greater extent, companies in rural areas (44%), small companies (37%) and those with 6-11
years of activity (37%) specified that they produce less products than they could export. (Annex 5)

Figure 1.12: Q22. How do you evaluate your company’s current production capacity in relation to export possibilities? (one
answer), N=309, % of companies that export own products or services

B We produce much more than we can export
We produce somewhat more than we can export
We produce about as much as we can export
We produce somewhat less than we can export
B We produce much less than we can export

Dk /Nr

II 31

About every second exporting company states that the approximate value of the company's exports in 2024 was
up to 10 million MDL (54%).

Figure 1.13: Q26. What was the approximate annual value of your company’s exports in 20247 (one answer), N=317, %
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The vast majority of respondents claim that they are interested in increasing their export volume in the next 3
years (94%). (Annex 9)

Figure 1.14: Q27. To what extent would your company be interested in increasing its export volume in the next 3 years? (one
answer), N=317, %
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Similar to the interest in increasing export volume, the vast majority have a plan to do so (90%). Companies that
export products are more likely to mention planning to increase their exports than those that export services. The
existence of a plan to increase export volume increases slightly with business size. (Annex 10)

Figure 1.15: Q28. Does your company plan to increase export volume in the next 3 years? (one answer), N=317, %

B Definitely yes
Rather yes
20 513 Rather no
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About half of the surveyed exporters (53%) plan to increase their export volume by up to 50% in the next 3 years.
At the same time, 14% plan to at least double their current export volume in the coming years.

Figure 1.16: Q29. Compared to current export volume, by approximately how much percentage does your company plan to
increase export volume in the next 3 years? (one answer), N=286, % among companies planning to increase export

volume
m Up to 25%
26-50%
25 28 23 4 B 51-100%
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While most exporters plan to continue to export the same products they currently do, 30% also want to start
exporting products/varieties that they have not exported before. Companies that export products, those from the
Center and Chisinau regions, and those with local/mixed capital were more likely to indicate that they intend to
start exporting products that they do not yet export. (Annex 11)

Figure 1.17: Q30. What products or services do you plan to export in the next 3 years? (one answer), N=317, %

B Same products and varieties that we currently export
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The interviewed exporters get information about access to new markets from different sources. The two main
sources are events (33%) and other companies (31%). Among the sources spontaneously mentioned by the
respondents in the Other category, the internet/online sources were most often mentioned (51%). Companies in
rural areas get information about access to new export markets from other companies and professional
associations (38%) to a greater extent compared to those in urban areas. Businesses over 25 years old get
information about new markets from other companies (45%) and professional associations (41%). 39% of companies
with foreign capital do not get information about access to new export markets. (Annex 12)

Figure 1.18.1: Q31. Where does your company get information about access to new export markets? (multiple answers), N=317,
%
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Figure 1.18.2: Q31. Where does your company get information about access to new export markets?, N=111, % - Other
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The top countries to which exporters plan to export in the next 3 years is similar to the current top, with increases
for most countries - Romania (62%), Germany (35%), Italy (27%), France (23%), Poland (21%), Ukraine (21%), UK
(20%) and USA (19%).

Figure 1.19: Q32. In the next 3 years, to which countries does your company plan to export products or services? Please name
both the countries to which you will continue to export and the new countries to which you plan to start exporting. (multiple

answers), N=317, %
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About a third of exporters hold ISO certifications (35%), 7% - Global Gap certification, and 4% - ECO certification.
Approximately every third exporter does not hold any international certification (36%).
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Figure 1.20: Q34. What international certifications does your company currently hold? Please name all international
certifications that the company holds, such as ISO, EN, Global Gap, Eco/Bio, etc. (open ended), N=317, %
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Approximately a quarter of respondents mention they would need ISO certification for export (24%), and every
tenth would need Global Gap certification (10%). Every fifth exporter says that their company does not need any
international certification for export (21%).

Figure 1.21: Q35. To the best of your knowledge, what specific international certifications would your company need to export
products or services? Please name all the international certifications that the company would need, such as ISO, EN, Global

Gap, Eco/Bio, etc. (open ended), N=317, %
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About half of exporters are members of an association in Moldova (54%). Companies with a turnover below 1
million lei (65%), micro businesses (59%), those in Chisinau (55%) and urban areas (52%) were more likely to state
that they are not part of any association in Moldova. (Annex 13)

Figure 1.22.1: Q36. Is your company a member of any association in Moldova? (one answer), N=317, %
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Among the companies that are members of associations, 49% are from the agri-food sector, 29% are from rural
areas, and 33% are medium and large companies. To a greater extent, companies that are not members of any
association in Moldova are micro businesses (47%), from Chisinau (71%), and urban areas (89%).

Figure 1.22.2: Q36. Is your company a member of any association in Moldova? / Company profile, %
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Companies that are members of associations to a greater extent use export promotion methods, are informed
about access to new export markets and have collaborated with Invest Moldova Agency.

Figure 1.22.3: Q36. Is your company a member of any association in Moldova? (one answer) / Q25. What promotion methods
does your company currently use for export? (one answer per row) / Q31. Where does your company get information about
access to new export markets? (multiple answers)/ Q45. Has your company ever worked or collaborated with the Invest
Moldova Agency? (one answer), %

Association Non-
Total, N=317 members, members,
N=171 N=146
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Most often, exporters mentioned that they are part of the following top 6 associations: Moldova Fruct (15%),
Chamber of Commerce and Industry (13%), ONVV (6%), IT Park (6%), ATIC (5%) and the National Federation of
Farmers (5%).

Figure 1.23: Q37. Which associations is your company a member of? (open ended), N=171, % among companies that are
members of associations
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Other

Dik/Nr [l 3

R R el e e e e e e e R e e R e R e R

[
=]

Exporters who are not part of associations in Moldova most often mention that the main reason is the lack of need
to join (34%).
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Figure 1.24: Q38. Why is your company not part of any association in Moldova? (open ended), N=146, % among
companies that are not members of associations

Noneed [N 35
There are no useful associations/ Nothing useful [Jj o
We have a narrow niche/We are a small company [Jli| 9
I don't know of any associations/Little mformation [JJ 6
I recently opened my company | 3
Fees | 3
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Other ] 6
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Most exporters are interested in e-commerce (38% are very interested, and 26% - rather interested). Micro
companies (74%), those in Chisinau (68%), those over 20 years old and with an export value of less than 15 million
MDL are more interested in e-commerce. (Annex 14)

Figure 1.25.1: Q39. To what extent is your company interested in e-commerce — selling/buying products via the internet or
other electronic services? (one answer), N=317, %

B Very interested

Rather interested
38 26 19 15 Rather uninterested
® Very uninterested

Dk /Nr

Businesses interested in e-commerce indicated to a greater extent that they use promotional methods; the most
significant differences are observed for online promotion (22 p.p.) and participation in international fairs and
exhibitions (20 p.p.).

Figure 1.25.2: Q25. What promotion methods does your company currently use for export? (one answer per row) / Q39. To
what extent is your company interested in e-commerce — selling/buying products via the internet or other electronic services?
(one answer), %
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Subchapter 1.4. Challenges of companies exporting products or services and the need for
support

The top 5 factors that represent the biggest obstacles for exporters are the following: lack of qualified workforce
(52% indicate that it is a big or very big problem), international stability (47%), national stability (44%), intense
competition from international brands (43%) and insufficient awareness of Moldova abroad (34%). International
stability represents a bigger problem for companies in urban areas, compared to those in rural areas (+12 p.p.). At
the same time, national economic and political stability represents the biggest problem for about half of companies
with a turnover of up to 1 million MDL (54%).

At the same time, the top 3 aspects that are not obstacles for exporters at all are logistics (45%), insufficient
production volume (44%) and digital tools/e-commerce (42%). (Annex 15)

Figure 1.26.1: Q40. To what extent do the following factors represent obstacles to the export process of your company? Rate
on a scale of 1 to 5, where 1 — is not at all, and 5 — a very big obstacle. (one answer per row), N=317, %
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International economic and political stability 18 26 2 B
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Identifying foreign distributors or partners [JECIl 13 27 15

Insufficient material resources to finance exports [ 10 24 16 IETI:- 4
Unfavorable trade agreements or sanctions 12 15 16 82 3
Lack of demand / notoriety for our products abroad 14 25 18 2
Access to credit lines for exports 9 13 17 9 4 m1—Notatall
Obtaining the necessary certifications for target countries [JEilll 11 7 20 72 N/A
High tariffs and trade restrictions of target countries il 11 19 13 IETE -

DEk/Nr
o 17 g 71

Limited access to technologies / equipment for increasing production

(10
Insufficient production volume for export [JETH
Complex RM export legislation [T

Logistics issues - transportation, storage, etc. [l
Environmental and sustainability standards of target countries

Digital tools / e-commerce capabilities
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Businesses that are interested in e-commerce were more likely to mention that the following factors are major
obstacles to the export process — lack of awareness of Moldovan products abroad (+15 p.p.), identification of
partners abroad (+13 p.p.), and low level of awareness of Moldova abroad (+10 p.p.). At the same time, companies
that are not interested in e-commerce stated that national stability is a major problem for them, the share being

slightly higher than among companies that are interested in e-commerce (-10 p.p.).

Figure 1.26.2: Q40. To what extent do the following factors represent obstacles to the export process of your company? Rate
on a scale of I to 5, where I — is not at all, and 5 — a very big obstacle. (one answer per row) / Q39. To what extent is your
company interested in e-commerce — selling/buying products via the internet or other electronic services? (one answer), %

Total, Interested, Uninterested
N=317 N=202 , N=107
Lack of skilled workforce [N 53 52 55
International economic and political stability [N 47 47 48
National economic and political stability [N 44 41 50
Intense competition from international brands [ 42 46 38
Low level of awareness of Moldovaabroad [l 33 37 27
Currency instability [l 3o 31 31
Identifying foreign distributors or partners [l 27 33 20
Insufficient material resources to finance exports [l 26 30 21
Unfavorable trade agreements or sanctions [JJj 26 25 28
Lack of demand / notoriety for our products abroad [l 26 32 17
Access to credit lines for exports [l 23 25 21
Obtaining the necessary certifications for target countries [JJj 23 24 21
High tariffs and trade restrictions of target countries [JJi| 22 23 21
Limited access to technologies / equipment for increasing production || 21 20 22
Insufficient production volume for export ] 20 19 21
Complex RM exportlegislation [Jj 19 19 18
Logistics issues - transportation, storage, etc. [ 17 18 15
Environmental and sustainability standards of target countries [ 12 13 12
Digital tools / e-commerce capabilities [l 12 13 7

The majority of exporters generally believe that the existing legal framework for exporters in Moldova is favorable
and easy to find and understand (65%). The share of the opinion that the legal framework is favorable for exporters
decreases with the increase in the size of the company. Companies in the IT field (86%) and those with 3-5 years of
activity (80%) are more likely to agree with the statement that the existing legal framework for export is favorable.
Businesses with a turnover of 1-5 million MDL (77%) and those in the IT sector (76%) expressed the opinion that
the legal framework for export is easy to find and understand. (Annex 16)

Figure 1.27: Q1. To what extent do you agree with the following statements about the legal framework in Moldova for

exporters in your sector? (one answer per row), N=317, %

m Totally agree
The legal framework is favorable for exporters 34 17 |9 Hz Somewhat agree
Neither

S ‘hat disagr
The legal framework is easy to find and understand 27 38 17 |10 Hz - Tz?;ﬁ‘:, :;:S aglﬁzeg ree
DK/Nr
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Exporters were asked to spontaneously name (without providing options) which legislative aspects related to
export need to be changed.

The top 5 legislative aspects that, in the opinion of exporters, need to be changed are: simplification of
customs/export procedures (8%), obtaining certifications (7%), simplification of legislation (7%), reduction of
duties/taxes (6%) and financing and support for exporters (6%). Two out of five exporters could not answer the

question.

Figure 1.28.1: Q42. What specific legislative aspects do you think should be modified to increase business exports from
Moldova? (open ended), N=317, %
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Similarly, exporters spontaneously mentioned what help their companies need in the next 3 years; the top 4
mentions were partnership development (33%), financial resources (18%), certification support (16%) and

grants/funding (13%).

Figure 1.29: Q43. What help does your company need to export in the next 3 years? Please specify the top 3 and refer to any
specific support, such as resources, partnerships, specific certifications, etc. (open ended), N=317, %
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Subchapter 1.5. Interaction with Invest Moldova Agency and the opinion about the agency

Participation in activities organized by collaboration platforms appears to be low. Thus, 27% of exporters state that
they participate annually in events within business networks, 22% - in events organized by exporter associations,
and 11% - in business cluster activities. At least one third of exporters do not participate in the mentioned activities
at all, and about one third of exporters have not heard of business clusters (32%).

Companies that export products participate in activities organized by collaboration platforms to a greater extent,
compared to businesses that export services. On average, companies from Chisinau indicated more often that they
participate in activities and meetings organized by the listed collaboration platforms. Participation in events
organized by exporter associations is higher among companies from urban areas, compared to businesses from
rural areas. (Annex 17)

Figure 1.30: Q44. How often does your company participate in activities or meetings organized by the following collaboration
platforms? (one answer per row), N=317, %

Business networks 21 15 37 17 = Mo1:e than 5 times a year
I-5 times a year
L Itime in 2-3 years and more rarely
Exporter associations &M 15 9 48 18 m We don't participate
m [ don't know such platforms
Business clusters 8 8 45 32 3 Dk/Nr

Most respondents have never collaborated with Invest Moldova Agency (76%). Businesses that export products
mentioned having worked with the Invest Moldova Agency to a greater extent, compared to those that export
services. Companies with foreign capital specified to a lesser extent that they had collaborated with the Invest
Moldova Agency, compared to businesses with local or mixed capital. Interaction with the Invest Moldova Agency
increases with the increase in company size and export value. (Annex 18)

Figure 1.31: Q45. Has your company ever worked or collaborated with the Invest Moldova Agency? (one answer), N=317, %

mYes

76
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Most often, companies collaborated with Invest Moldova Agency at exhibitions (13%), in the export process (9%)

or in meetings or agreements with partners (9%).

Figure 1.32: Q46. What kind of collaboration projects with the Invest Moldova Agency is or has your company been involved
in? (open ended), N=77, % among companies that have ever worked with the Invest Moldova Agency
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27% of exporters consider that the international exhibitions implemented by the Invest Moldova Agency are

efficient (scores 4 and 5), and 20% state the same about the existing educational programs. For most of the Agency's
existing programs, at least half of the respondents do not know about them.

Rural companies consider that the existing programs of the Invest Moldova Agency are effective to a greater extent

than those of urban businesses. Compared to businesses exporting services, companies exporting products more

often expressed the opinion that the existing programs are effective. From the perspective of differences in opinion

depending on the origin of capital, companies with local and mixed capital consider that the existing programs of

the Invest Moldova Agency are effective to a greater extent than businesses with foreign capital. (Annex 19)

Figure 1.33: Q47. How efficient are the existing Export Promotion programs implemented by the Invest Moldova Agency?
Please rate each program on a scale from I to 5, where I is very inefficient, and 5 — very efficient. If you do not know of such

programs organized by the Invest Moldova Agency, please let me know. (one answer per row), N=317, %

International exhibitions 0 16 67

Educational programs 8 1m 7 4

B 5 - Very efficient
4

3

m1- Very inefficient
B [ don't know such platforms

Dk/Nr




Chapter I : Needs and Requirements of Exporting Companies 26

In the exporters' opinion, the top 4 actions that should be taken by the Invest Moldova Agency to increase exports
are more courses and information (12%), promoting the country (12%), collaborating with economic agents (6%)

and grants/funding (5%).

Figure 1.34: Q48. N your opinion, what should the Invest Moldova Agency do to improve or increase the export of businesses
from Moldova? (open ended), N=317, %
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CHAPTER II : NEEDS AND REQUIREMENTS OF COMPANIES WITH EXPORT
POTENTIAL

This chapter contains the analysis of data obtained from the survey of companies with export potential, defined
as: the company is not currently exporting products/services, but is selling products in retail or wholesale stores in
Moldova, and to some extent is interested in exporting products. The topics analyzed include company profile,
export potential, export challenges and the need for support.

Subchapter 2.1. Profile of companies with export potential

54% of respondents representing companies with export potential are part of the company's senior management
(founder, director, etc.). More than half of the companies are up to 15 years old (57%) and operate in the agri-food
sector (55%). Most are micro and small companies (85%). About half mentioned that the company's headquarters
are in Chisinau (52%), and the majority — that it is located in an urban environment (71%). The majority declare
that the enterprise recorded a turnover of up to 10 million MDL in 2024 (61%). For the most part, the origin of the
capital is local (92%).

Figure 2.1: Profile of companies with export potential, N=62, %
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Subchapter 2.2. Export potential

Approximately every third interviewed company with export potential states that it produces more than it can sell
(33%). At the same time, 37% produce approximately as much as they can sell in Moldova.

Figure 2.2: Q33. How do you evaluate the current production capacity / volume of services your company offers in relation
to what you sell in Moldova? (one answer), N=62, %

B We produce much more than we can sell
We produce somewhat more than we can sell
We produce about as much as we can sell
We produce somewhat less than we can sell
m We produce much less than we can sell

Dk /Nr

23 10 37 81 ¢ 10

Currently, 23% of companies with export potential hold ISO certification, and 3% each hold Global Gap and Euro
I certifications. Half of the companies interviewed do not hold any international certification.

Figure 2.3: Q34. What international certifications does your company currently hold? Please name all international
certifications that the company holds, such as ISO, EN, Global Gap, Eco/Bio, etc. (open ended), N=62, %

1so 1

GlobalGap | 3
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Bio | 2

CE | 2

Other I 3

None N 5o
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Respondents mention they would need ISO (35%), Global Gap (19%), Bio (5%) and Euro 1 (5%) certifications to be
able to export.

Figure 2.4: Q35. To the best of your knowledge, what specific international certifications would your company need to export
products or services? Please name all the international certifications that the company would need, such as ISO, EN, Global
Gap, Eco/Bio, etc., etc. (open ended), N=62, %
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45% of companies with export potential are part of associations in Moldova.

Figure 2.5.1: Q36. Is your company a member of any association in Moldova? (one answer), N=62, %

55

HYes

Among companies that are not members of associations in Moldova, 59% are micro businesses, 82% are from rural
areas (in particular, Chisinau), and 47% have been in business for 3-10 years.

Figure 2.5.2: Q36. Is your company a member of any association in Moldova? (one answer) / Company profile, %
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Among companies that are members of associations, 43% say they produce more than they can sell, compared to
24% of non-member companies. At the same time, 36% of association member businesses mentioned that they had
collaborated with the Invest Moldova Agency (+24 p.p. compared to non-member businesses).

Figure 2.5.3: Q36. Is your company a member of any association in Moldova? (one answer) | Q33. How do you evaluate the
current production capacity / volume of services your company offers in relation to what you sell in Moldova? (one answer)
/ Q5. Has your company ever worked or collaborated with the Invest Moldova Agency? (one answer), %

Association Non-
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Most often, the member companies of the associations are part of the Farmers’ Federation and the Association of

Grape Producers and Exporters.

Figure 2.6: Q37. Which associations is your company a member of? (open ended), N=28*, % among companies that are
members of associations
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The main reason why companies do not belong to associations is "I don't need it" (35%).

Figure 2.7: Q38. Why is your company not part of any association in Moldova? (open ended), N=34, % among companies
that are not members of associations
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About three out of four companies say they are interested in e-commerce (45% - very interested, and 32% - rather
interested).

Figure 2.8: Q39. To what extent is your company interested in e-commerce — selling/buying products via the internet or other
electronic services? (one answer), N=62, %
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Subchapter 2.3. Challenges and barriers of companies with export potential

According to companies with export potential, the top 5 factors that would be obstacles to exporting are: lack of
qualified workforce (61% indicate that it is a big or very big obstacle), international stability (42%), national stability
(40%), intense competition from international brands (38%), and insufficient material resources to finance exports
(37%).

At the same time, the 3 aspects that are not obstacles at all include logistics problems (47%), digital tools/e-
commerce (42%), and insufficient production volume (35%).

Figure 2.9: Q40. To what extent do the following factors represent obstacles to the export process of your company? Rate on
a scale of 1 to 5, where 1 — is not at all, and 5 — a very big obstacle. (one answer per row), N=62, %
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Half of the companies consider the existing legal framework in the RM regarding exports easy to find and
understand (50%), while 43% see it as favorable for exporters.

Figure 2.10: Q41. To what extent do you agree with the following statements about the legal framework in Moldova for
exporters in your sector? (one answer per row), N=62, %
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Based on spontaneous responses (without providing options) of the companies with export potential, the top 5
legislative aspects that need to be changed to facilitate exports are: reducing taxes (13%), simplifying
customs/export procedures (10%), simplifying obtaining certifications (6%), more information (6%) and relations
with other countries/markets in more countries (6%). 42% of the companies could not answer the question.

Figure 2.11: Q42. What specific legislative aspects do you think should be modified to increase business exports from Moldova?
(open ended), N=62, %
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Companies with export potential spontaneously specified the top 4 types of help they need to export in the next 3
years: partnership development (48%), certification support (21%), financial resources (21%), and resources in
general (13%).

Figure 2.12: Q43. What help does your company need to export in the next 3 years? Please specify the top 3 and refer to any
specific support, such as resources, partnerships, specific certifications, etc. (open ended), N=62, %
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Subchapter 2.4. Interaction with Invest Moldova Agency and the opinion about the agency

Among companies with export potential, 27% declare that they participate annually in business networking events,
18% - in business cluster activities, and 11% - in events organized by exporter associations. At least a third do not
participate in the mentioned activities at all, and approximately a third are not aware of business clusters (31%).

Figure 2.13: Q44. How often does your company participate in activities or meetings organized by the following collaboration
platforms? (one answer per row), N=62, %
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23% have worked with the Invest Moldova Agency, and 77% - have never collaborated with it. Most often, the
collaboration consisted of receiving financing or on the subject of agricultural development.

Figure 2.14: Q45. Has your company ever worked or collaborated with the Invest Moldova Agency? (one answer), N=62, %
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Figure 2.15: Q46. What kind of collaboration projects with the Invest Moldova Agency is or has your company been involved
in? (open ended), N=14*, % among companies that have ever worked with the Invest Moldova Agency

Grantees/Funding

[
[

Agricultural Development

[
[

Machinery Project

—
K

Information/Research Studies/Promotion Courses
Exhibitions/International Exhibitions
Renewable Energy Projects

—
K

International Export/Export in Romania
ODA

I did not participate/It was a long time ago
Other

Dk/Nr

=1 =1 =1 =1 =1 II

--JI
b
R=]

*N<30, too low for analysis



Chapter II : Needs and Requirements of Companies with Export Potential

In the opinion of companies with export potential, Invest Moldova Agency must first and foremost undertake the
following 4 actions to increase the export of Moldovan businesses: more courses and information (16%),
grants/financing (11%), promoting the country (10%) and signing agreements with more countries (10%).

Figure 2.16: Q48. N your opinion, what should the Invest Moldova Agency do to improve or increase the export of businesses

from Moldova? (open ended), N=62, %

More information/Courses/Training
Grants/Funding/Subsidies

Promotion/Promoting the country's image
Agreements/Partnerships with several countries
Attracting investors

Communication/collaboration with economic agents
Simplification of procedures for obtaining documents
Loans with advantageous rates

Support for producers/exporters

Promotion of domestic products

I don't know about Invest Moldova

State support for the business environment

Support for the procurement of new equipment
More markets or clients

To continue working/I received support

Other

Dk/Nr

—
[=

=
=

-
o Q

(=]

|
N

---.
b b i8] b

-

o

34



Recommendations 36

OPERATIONAL RECOMMENDATIONS

To strengthen the support provided to exporters, Invest Moldova Agency could implement the following 4-5
strategic directions of intervention that respond to the main needs identified in the research. Each direction
targets a critical area highlighted in the research and is aligned with regional good practices, ensuring actionable
and results-oriented recommendations.

STRATEGIC DIRECTION 1: SKILLS BUILDING AND PREPARING COMPANIES FOR EXPORT
Strategic objective:

Increasing the capacity of Moldovan companies to export by improving knowledge, skills and compliance with
international standards. The aim is to increase the number of companies prepared to enter foreign markets and
the quality of their preparation.

Recommended operational actions:

e Export training and consultancy programs: Regular organization of courses, workshops and coaching
for exporters, including export academies and mentoring. The topics will cover customs procedures,
market requirements, international marketing strategies, e-commerce and export management.

e Certification and compliance assistance: Implementation of a support program (including vouchers or
co-financing) for obtaining the necessary export certifications (e.g. ISO, HACCP, CE), so that companies
meet the standards of target markets.

e Export information portal and guides: Development of a unique (one-stop) portal with updated
resources on foreign markets, export steps, regulations, financing opportunities and practical guides. It
will also provide market studies and alerts on foreign demand.

e Development of collaboration networks and local clusters: Facilitating the exchange of experience
between exporters by creating networking platforms, exporter clubs and supporting sectoral clusters in
order to prepare for export.

Both existing exporters and companies with export potential highlighted the need for more training and
information. 12% of active exporters and 16% of potential exporters explicitly indicated the need for training
courses and access to market information. Also, 21% of companies with export potential mentioned the need for
support in obtaining international certifications in order to export. These data show that many companies do not
yet have the know-how necessary to access foreign markets. At the same time, over half of exporters are not aware
of the Agency’s current programs, which suggests a need to improve communication and expand existing
educational programs. By strengthening skills (including, digital skills) and providing dedicated consulting,
companies will be able to overcome initial export barriers and increase their chances of external success.

Countries in the region have successfully implemented programs to develop exporters’ skills. For example,
Montenegro has included in its 2018-2022 national strategy activities such as information seminars for accessing
international markets, creating a database of international fairs and training sessions for exporters. In Kosovo, the
public agency provides integrated support services to exporters, which include information on trade policies,
market intelligence, marketing consultancy and specialized training for the development of products intended for
export. These examples show the effectiveness of a proactive capacity building approach, in which the state invests
in preparing companies for global competition, including by co-financing the development of marketing plans and
promotional materials (a practice applied by the Ministry of Economy of North Macedonia, which covers 75% of
the costs). Adapting similar programs in the Republic of Moldova would significantly increase the number of
export-ready companies and streamline the use of existing tools.
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STRATEGIC DIRECTION 2: PROMOTING EXPORTS AND THE COUNTRY'S IMAGE ON FOREIGN
MARKETS

Strategic objective:

Increasing the visibility and attractiveness of Moldovan products and services abroad, by actively promoting the
export offer and strengthening the country brand. The objective is to diversify sales markets and increase foreign
demand for domestic products, contributing to increasing the volume and value of exports.

Recommended operational actions:

e Participation in international trade fairs and missions: Expanding programs to support the presence of
Moldovan companies at international exhibitions, trade fairs and B2B missions. The agency would ensure
the organization of the national pavilion at key events and would provide co-financing (or partial
reimbursement of expenses) for stands, sample transportation, promotional materials and other
participation costs.

e Country branding and sector marketing campaigns: Developing and implementing integrated
campaigns to promote the image of the Republic of Moldova as a source of quality products and services.
This includes developing a country brand/export slogan, as well as sectoral promotional materials
(brochures, online platforms) that highlight the competitive advantages of Moldovan products.
Organizing networking events with the business diaspora and international buyers to increase visibility.

e Incoming missions (reverse visits): Inviting potential importers, investors and foreign journalists to the
country to get to know the local offer directly (factory tours, product tastings, meetings with producers).
Such actions can increase trust and interest in Moldovan brands.

e Digital platforms for international promotion: Creating or consolidating online platforms where local
companies can present their products (digital catalog of exporters) and be connected with foreign buyers.
Using digital media and global social networks for marketing campaigns directed at target markets.

Exporters consider the current external promotion insufficient - 27% of companies evaluate the international
exhibitions organized by the Agency as efficient, and for most of the existing promotion programs at least half of
the companies have not even heard of them. At the same time, 34% of exporters perceive the insufficient awareness
of Moldova abroad as a major obstacle to exports, highlighting the need to improve the visibility of the country
and its products. The requests of the business environment confirm these findings: promoting the country on new
markets is among the first recommendations for both active exporters (12% of them mentioned it spontaneously)
and for companies with export potential (10%). By intensifying efforts in branding and international marketing, it
is expected to increase external demand and diversify export destinations, while at the same time mitigating
dependence on traditional markets.

Export promotion agencies in Eastern Europe have achieved results through active support provided to companies
at international fairs and image campaigns. An example is Georgia, where the state export agency has launched a
program that reimburses up to 90% of companies' expenses for participation in international fairs, covering stand
rental costs, participation fee and others (up to 5,000 USD/EUR). This flexible model allows companies to choose
relevant fairs, stimulating them to expand their connections with foreign partners. Serbia also supports individual
promotion of companies abroad by covering up to 50% of the expenses for participation in international
exhibitions, with a dedicated annual budget (approx. 330,000 EUR) for this program. In parallel, Serbia also
finances companies' economic missions (business visits abroad) also at a rate of 50%, recognizing the importance
of direct contact with new markets. In North Macedonia, in addition to promotion campaigns, the government co-
finances the participation of export clusters in international fairs (75% support), strengthening the coordinated
presence of companies in foreign markets. Last but not least, Romania has been running the Export Promotion
Program for many years, through which about 400 companies annually benefited from financial support for stands
at fairs and economic missions, with an average subsidy of ~118,000 RON per company in 2019. These good
practices indicate that direct financial support, combined with national branding efforts, can accelerate the
promotion of local offers on a global scale. Their adaptation to the Moldovan context (e.g. partial subsidization of
participation costs at strategic fairs and development of an attractive country brand) could have a significant
impact on increasing exports.
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STRATEGIC DIRECTION 3: FACILITATING ACCESS TO EXTERNAL MARKETS AND DEVELOPING
INTERNATIONAL PARTNERSHIPS

Strategic objective:

Expanding export opportunities by removing barriers to entry into new markets and directly connecting
Moldovan companies with partners abroad. The aim is to geographically diversify exports and create sustainable
commercial links (B2B partnerships, distribution, strategic alliances), so that exporters can more easily penetrate
emerging markets or those that are difficult to approach individually.

Recommended operational actions:

e Matchmaking services and personalized B2B missions: Creation of a permanent commercial
matchmaking program, through which the Agency identifies potential importers/distributors for
Moldovan products and facilitates business meetings (physical or virtual). Organization of sectoral
economic missions in target countries, with pre-arranged B2B agendas for participating companies, as
well as “Moldova Business Day” events abroad.

e Capitalization of trade agreements and assistance for access to new markets: Capitalization of existing
free trade agreements (e.g. DCFTA with the EU, CEFTA in the Balkans, agreements with Turkey, the UK,
etc.) by informing companies about the facilities offered and the specific requirements of those markets.
The Agency can create market access guides for each priority country (information on tariffs, regulations,
distribution chains) and can collaborate with the Ministry of Economy and the Ministry of Foreign Affairs
and European Integration to initiate new bilateral agreements or partnerships that open up additional
markets (e.g. mutual recognition of certificates, elimination of technical barriers).

e Development of regional networks and economic diplomacy: Active involvement of the RM in regional
trade promotion networks (e.g. Black Sea Economic Cooperation Council, Eastern Partnership Platform,
Balkan initiatives) to share good practices and facilitate the entry of companies into neighboring markets.
Strengthening the role of commercial attaches and external economic promotion offices in prospecting
for opportunities and building bridges between domestic and foreign companies. Also, mobilizing the
business diaspora as a broker for trade contacts in the countries of residence.

e Support for cross-border e-commerce: Encouraging companies to use global (Amazon, eBay, Alibaba,
etc.) or regional e-commerce platforms, by assisting in product listing, logistics and online marketing.
Organizing e-export programs to help local producers sell online on foreign markets, as a quick
alternative to access international customers.

Identifying foreign partners is a major challenge for many Moldovan exporters, especially those wishing to use
digital channels - companies interested in e-commerce reported 13 percentage points higher than the rest the
difficulty in finding partners abroad. Overall, almost half of the companies with export potential (48%) need
support in developing foreign partnerships to succeed in exporting in the coming years, indicating a clear demand
for matchmaking services and economic missions. At the same time, companies also request the involvement of
the state in expanding trade agreements: 10% of the respondents with export potential mentioned the need to
conclude agreements with several countries to facilitate access to new markets. At the domestic level, the low
participation in collaboration platforms suggests that companies do not have sufficient networks: only 18% of the
companies with potential took part in the activities of business clusters, and ~31% do not even know about the
existence of clusters. This highlights the need to foster association and networking among exporters so that they
can actin a coordinated manner and pool their resources in the face of global competition. By facilitating contacts
and opening up markets (both through diplomatic and digital tools), barriers to entry can be reduced and the
diversification of Moldova’s export destinations can be accelerated.

In Eastern Europe, the focus on creating international connections and using regional infrastructure is a common
approach. For example, the countries of the Western Balkans have signed the CEFTA agreement that simplifies
regional trade, and national trade facilitation committees work together to facilitate and accelerate trade flows. At
the agency level, Kosovo offers an example of integrated support: its development agency maintains a database of
exporting companies and provides detailed sector reports, export guides and individual support on issues such as
marketing planning. This helps potential foreign partners to more easily identify Kosovar suppliers and,
conversely, exporters to understand market requirements. Serbia encourages international partnerships by
financing business visits abroad (covering 50% of the costs, according to the previously described program),
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recognizing the importance of direct contact for concluding export contracts. In North Macedonia, in addition to
co-financing clusters at fairs, the national competitiveness strategy has foreseen the selection of 250 SMEs with
export potential to provide them with targeted technical and financial assistance - a proactive approach to
identifying and incubating future successful exporters. Last but not least, the region is focusing on the use of digital
channels: North Macedonia supports the development of e-commerce IT platforms for companies, and many
states facilitate SMEs' access to foreign markets through online trade portals (for example, the Enterprise Europe
Network initiative is being expanded to Eastern European countries, offering B2B partnership opportunities). Such
practices can be adapted by the Invest Moldova Agency, capitalizing on the strategic position of Moldova and its
diaspora, to create efficient trade bridges to new markets.

STRATEGIC DIRECTION 4: FINANCIAL SUPPORT AND GUARANTEE INSTRUMENTS FOR EXPORTERS
Strategic objective:

Reducing financial barriers to exporting and encouraging companies to expand internationally by facilitating
access to finance, insuring commercial risks and providing financial incentives. The aim is to increase the number
of active exporters (especially SMEs) and the volume of exports through the use of sustainable financial support
schemes.

Recommended operational actions:

e Grants and co-financing for export activities: Establishment of non-repayable or partially non-
repayable financing lines dedicated to exporters. For example, voucher schemes or small grants
(matching grants) for: participation in fairs (partial reimbursement of expenses), obtaining international
certifications (covering part of the certification costs), development of packaging adapted to foreign
markets, localization (translation of labels, marketing), etc. The criteria will target the estimated impact
on exports and co-financing from the applicant company.

e Export credit and insurance instruments: Together with financial institutions (banks, guarantee funds,
potentially an export-import bank), development of financing products dedicated to exporters. These
may include: subsidized interest loans for export-oriented working capital, loan guarantee schemes for
exporting SMEs (to reduce collateral requirements) and trade credit insurance (policies to protect
companies from the risk of non-payment by external partners). At the same time, exploring the possibility
of factoring (financing of export invoices) with state support, to improve exporters' liquidity.

e Tax facilities for exporters and export-oriented investments: Initiating stimulating tax measures, such
as exemptions or reductions in corporate tax for export revenues reinvested in development, or tax credits
for export promotion expenses (similar to the deduction model proposed in Romania for fairs and
marketing - startupcafe.ro). Such facilities would encourage companies to invest in international
expansion, reducing the financial burden.

e Special fund for export development: Creating (or expanding) a national fund dedicated to supporting
exports, funded by the budget and development partners, managed by the Agency in collaboration with
the Ministry of Economy. This fund could finance grant programs, interest subsidies or consulting
services, ensuring the sustainability of interventions in the medium term.

Access to adequate financial resources is essential for companies to initiate or expand exports. Over a third (37%)
of companies with export potential consider “insufficient material resources to finance exports” as a major obstacle
to entering foreign markets. Confirming this need, 21% of companies not yet exporting explicitly indicated that
they need financial support to start exporting. Even current exporters mentioned the need for grants/additional
financing (5% of them, spontaneously), and the percentage is double among potential exporters (11%). These data
suggest that the lack of capital or dedicated financing mechanisms limits export initiatives, especially at the SME
level. In addition, intense international competition and quality requirements require investments (in
technologies, certifications, marketing) that many companies cannot afford without support. Through well-
targeted financial instruments - from co-financing key activities to credit guarantees - the state can unlock the
export potential of many enterprises, generating economic benefits (export growth, jobs) far exceeding the cost of
interventions.

Many countries in the region have created financial support mechanisms for exporters, recognizing that these
investments translate into increased competitiveness. Serbia, for example, has established an Export Credit and
Insurance Agency that provides companies with export credit insurance, financing, factoring and guarantees
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specific to export transactions. Thus, Serbian exporters are protected against commercial risks and have access to
liquidity to honor foreign contracts. North Macedonia also includes direct financial support for exporters in its
investment incentive package, complementary to tax incentives and other subsidies, to encourage local firms to
attack global markets. In Romania, instead of classic subsidies, the government has proposed innovative tax
incentives: companies that participate in international fairs, conduct market studies or promotional actions can
deduct 50% of these expenses from their corporate income tax, according to the amendment to the Tax Code
proposed in 2019. This measure pursues the same goal - financial support for export efforts - but through tax
incentives that reward companies that are active in external promotion. Last but not least, the co-financing
programs mentioned in the previous directions (e.g. Georgia's 90% reimbursement scheme for fairs or North
Macedonia's grants for export preparation) are themselves financial instruments that reduce costs for companies.
The combination of such solutions - export insurance, advantageous loans, grants and tax incentives - constitutes
an integrated approach to export financing, which has proven effective in the region, and which can be successfully
adapted by the Republic of Moldova.

STRATEGIC DIRECTION 5: IMPROVING THE EXPORT FRAMEWORK AND DIGITALIZING SUPPORT
SERVICES

Strategic objective:

Creating an environment favorable to exports by simplifying bureaucratic procedures, optimizing regulations and
adopting digital solutions to support exporters. The aim is to reduce the time and costs associated with the export
process, increase transparency and accessibility of information, as well as modernize the support infrastructure
(including through online solutions), so that interaction with the state becomes a facilitating factor, not a barrier,
for exporters.

Recommended operational actions:

e Simplifying customs and export procedures: Collaborate with the Customs Service and other relevant
authorities to optimize the procedural flow - from obtaining export documents and certificates of origin,
to customs declaration. Concrete measures may include: expanding the electronic one-stop shop for
foreign trade formalities, reducing the number of forms and notices required, fully digitizing export
documents and interconnecting the agencies' IT systems. Also, developing a guide to simplified
procedures for SMEs, explaining the export steps in an accessible language.

e Accelerating the process of obtaining export certifications and notices: Reviewing the legal and
procedural framework for phytosanitary, veterinary, quality certifications, etc., with the aim of
eliminating redundant steps and shortening the issuance time. The possibility of introducing an
accelerated certification scheme for exporters (e.g. priority treatment for export-oriented companies in
product testing, partnerships with accredited laboratories) and mutual recognition of standards with
partner countries, where possible.

e Integrated digital support platform for exporters: Development (or improvement) of an online
government platform that brings together all services and information intended for exporters. This would
include: a legislative information section (updated legislation, country requirements), an online
submission method for applications for financial assistance or participation in the Agency’s programs, a
calendar of international events, a question and answer platform for exporters and even an immediate
assistance chatbot. The platform can be integrated with customs and certificate issuing systems, to
provide a complete digital ecosystem.

e Continuous monitoring, evaluation and de-bureaucratization: Establishment of a permanent
mechanism for consulting exporters on the barriers encountered and adjusting policies accordingly. For
example, the creation of an Export Promotion Advisory Council (public-private partnership) to
periodically identify environmental obstacles (legislation, procedures, taxes) and propose solutions for
improvement. The implementation of the resulting recommendations (including the elimination of
unnecessary parafiscal taxes, clarification of ambiguous rules) will contribute to a friendlier framework
for all exporters.

A favorable export framework reduces transaction costs and encourages companies to enter new markets.
According to the survey data, half of the companies with export potential consider that the current export
legislation is easy to find and understand (50%), and 43% consider it favorable for business. However, there is a
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significant segment that indicates the need for specific improvements: among the legislative changes
spontaneously proposed by companies are the simplification of customs and export procedures (10% of
respondents) and the simplification of obtaining certifications (6%), along with the reduction of specific fees. These
aspects show that although the general framework is perceived relatively positively, bureaucratic procedures and
the length of time to obtain documents can still constitute obstacles. In addition, the low adoption of digital tools
in the export process can limit efficiency: even if almost 65% of exporters consider the legal framework favorable,
a significant part of them (especially SMEs) would benefit from simpler digital interaction and better guidance.
Through digitalization and de-bureaucratization, the Agency and government partners can increase transparency
and access to information, reducing uncertainty and time lost by companies in the export process.

Simplification and digitalization are central pillars of successful strategies in the region. Montenegro, for example,
has included in its export development strategy explicit measures to reduce trade barriers and simplify
export/import procedures, recognizing that such reforms directly boost exporters’ competitiveness. On the
digitalization front, North Macedonia provides an innovative example by supporting companies in developing e-
commerce platforms - the government co-finances the creation of online sales platforms for SMEs as part of its
export programs. In addition, many Eastern European countries have implemented electronic single window
systems for foreign trade, allowing online submission of customs declarations and documents (e.g.: the EXIM
system in Romania, eCustoms systems in EU countries), which has significantly reduced processing times.
Romania has, as mentioned, also tried fiscal approaches to encourage exports - for example, the tax deduction of
external promotion costs - a complementary measure to de-bureaucratization, aimed at easing the financial and
procedural burden. Also, initiatives such as the Commercial Information Portal (adopted in various countries with
the support of international organizations) centralize online import-export regulations, tariffs and procedures,
increasing transparency. Adopting similar solutions in the Republic of Moldova - from procedural simplifications
to an integrated digital portal - would align local practices with modern standards and provide exporters with a
more predictable and efficient environment to carry out their international activity.

Conclusion:

The five proposed strategic directions - skills development, external promotion, market access, financial support
and optimization of the export framework - are mutually supportive and provide a coherent approach to
stimulating Moldovan exports. These operational interventions, based on the study data and inspired by regional
good practices, can be gradually implemented by the Invest Moldova Agency in partnership with other key
institutions. The expected result is the creation of a robust export promotion ecosystem, in which more and more
local companies become active on international markets, thus contributing to the sustainable economic growth of
the Republic of Moldova.
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METHODOLOGY

This study was conducted by Magenta Consulting for Invest Moldova Agency.

i.1 Study purpose

The main purpose of the study was to identify the exporters’ needs, requirements and potential obstacles in
initiating exports to new markets and penetrating existing markets.

i.2 Applied methodology

The data presented in this report were collected using the quantitative method - Computer-Assisted Telephone
Interview (CATI) and face-to-face interview (CAPI).

Data was collected between 13 and 27 March, 2025.

Sample: 379 micro, small, medium and large enterprises from all regions of the country, with at least 3 years of
activity, except for financial institutions (banks, investment companies), individual enterprises and peasant
households; of these, 317 are exporters and 62 have high export potential (defined by the beneficiary as: currently
working with local retail and interested in exporting).

Respondents: company representatives who have a decision-making role or are directly responsible for foreign
markets access (e.g. director, financial director, founder, export manager etc.)

Sample type: probabilistic

Geography: national

i.2.1 Sample

Table m.1 includes the distribution of the sample, collected based on approximate quotas established by the client.

Table m.1: Sample distribution by sector

Number of
questionnaires

Agrifood 163
Fashion 28
Furniture 23
IT 29
Business Services 14
Automotive & machine building 13
Electronics 8
Creative Industries 10
Pharma 7
Medical Tourism 2
Construction Materials 28
Other sectors 54

Total 379

Respondent selection

The sample was randomly selected from export firms, selected from all active companies, except for financial
institutions (banks, investment companies), primary agricultural enterprises (farms) and individual enterprises.
All companies included in the survey have at least 3 years on the market, and will include 2 groups — companies
that are currently exporting and companies that are considered to have a high potential for export (currently
supplying local retail and participate in trade missions or similar activities). The source of the exporters’
population was drawn from the National Bureau of Statistics data and other relevant databases such as
infodebit.md.

The interviewer invited a company representative who has a role in the decision-making processes of the
company, such as the owner, director, administrator, or export managers to participate in the survey.
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i.2.2 Questionnaire structure

The initial questionnaire was elaborated and adjusted by Magenta Consulting in close partnership with the
contractor. All comments and requirements were implemented.

The questionnaire included 49 questions relating to the following subjects: company profile, export capacity,
export potential, difficulties and obstacles and need for support.

i.2.3 Data collection process

The data collection process included the following steps:
i.2.3.1 Questionnaire testing

Before starting data collection, the questionnaire was tested. Our experience has proven the need for pre-testing
the questionnaires and it is a mandatory step. The questionnaire was tested on 4 respondents — both current
exporters and companies with export potential — in Romanian and Russian. The testing was carried out to verify
the wording of the questions, test the programmed link, and identify questions that may be misunderstood or
misinterpreted by the respondents. Therefore, the questionnaire was improved and adapted. After pre-testing, the
questionnaire was adjusted and sent to the beneficiary for final approval.

i.2.3.2 Interviewer training

A team of 20 interviewers, who have considerable experience in conducting surveys, was identified and their
training was organized. As our experience has shown, it is necessary to ensure that the interviewer understands
the purpose of the project, understands what types of responses should be expected from respondents, how to
record responses and how to follow the instructions in the questionnaire. The interviews were conducted in
Romanian or Russian, depending on the preferences of the respondents.

i.2.3.3 Data collection

Data collection was carried out using the method of completion convenient for the respondent — over the phone,
in person or via online call with an operator — almost all respondents preferred to complete the questionnaire over
the phone. Respondents invited to the survey received a letter of invitation to the survey signed by the beneficiary.

i.2.3.4 Quality control

Once the data collection process has begun, the process of monitoring and verifying the work carried out by the
interviewers also begins. During the data collection process, the following aspects were verified:

e  Over50% of each interviewer's audio recordings were listened to, and a verification report was then drawn
up, which contained several variables such as: date, long pause, aspects related to specific questions,
interviewers' performance, etc. In case of any doubts regarding an interviewer's work, all of their audio
recordings were listened to and evaluated.

e The database with all completed questionnaires was exported daily and the following aspects were
checked: quota completion, questionnaire consistency checks, interview duration per interviewer,
response rate per interviewer, non-attitude rate per interviewer, incomplete data, etc. After collecting 33%,
66% and 100% of the final sample, a quality check report was performed. The data from the quality check
reports with all database checks are triangulated with back-check reports generated after listening to the
audio recordings to have a complete picture of the data collection process.

During quality control procedures, the following questionnaires were eliminated:
e  Surveys that have a very short or very long duration
e Mid-terminates

e Non-attitudes (50% or more of variables with “don’t know / do not respond” option selected)
In case of poor work done by a specific interviewer is detected, all of their questionnaires are removed.

i.2.3.5 Data input

The questionnaires were collected online. As soon as the interviewer completed the answers, the data was
transferred to the database via Wi-Fi, which eliminated the costs of double entry and helped reduce errors.



Methodology 44

i.2.4 Data analysis

To analyze the survey data, Magenta Consulting uses the statistical software SPSS and, at the same time, generates
not only general results for each issue, but also produces crosstabs with any topics of interest, demonstrating
correlations/associations with the question of interest. Each result was presented graphically and commented.

i.3 Study limitations

In this subchapter, the limitation associated with carrying out the study was mentioned.

e Limited financial data precision. It is important to note that the answers to the questions related to
financial data were provided approximately by the respondents and do not represent statistical data.
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Annex I: 18. What export model does your company use? (multiple answer) — Exporters

Company
exports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value in
2024

Respondent’s
position in the
company

% per row

Total
..products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
1I-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

317
199
66
52
116
115
62

34
76
190

252

129

243
33
34
70
67
52
25
43
79
68
35
71
47

Directly to
consumers
through
branches,
representative
office, own
agents

65
60
79
67
66
68
61
58
59
61
69
53
67
57
74
75
50
73
60
57
57
74
63
76
100
91
75
70
67
o)
60
64
65
61
70
58
64
65
79
56
63
70
75
48
56
59
71
77
65
64

Indirectly
through
joint
venture,
franchise
n the
country
of export
12
II
9
19
II
10
18
8
12
3
II
18
12
12
II
10
3
15
14
7
12

Indirectly
through
importers,
distributors,
retail in the
country of
export

38
46
17
37
34
38
42
54
47
42
33
65
35
51
26
34
47
38
37
48
53
39
32
10
7
18
25
20
17
100
35
43
38
34
35
45
41
40
9
50
39
28
38
56
51
39
37
23
32
55

50

k /
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Annex 2: 19. Does your company export its own products or products of other countries (re-export)? (one answer)

— Exporters

Company exports...

Company size

Region

Area

Years of activity in
Moldova

Sector

Turnover in 2024

Company capital
origin

Exports value in
2024

Respondent’s
position in the
company

% per row

Total
...products
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed — local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

251
199
52
83
90
56
22*
28*
69
137

189
62
26*
57
47
50
29*
42
129
18*
18*
4*

*
7*

5*
18*
35
25%
47
52
26*
56
195
21*
28*
49
49
46

42
60

55

53
45

Own
products

85
88
71
78
93
86
73
86
93
82
76
82
94
69
84
91
84
90
86
90
67
94
75
100
82
57
100
60
89
77
84
89
81
88
80
87
67
82
86
86
80
95
76
88
93
83
75
82

Products
of other
countries
5

4
10

N~ A A O

53 01 0ok N N Oy

o o

O O A O NN O ON

Both

10
8
19
3
7
11

9



Annex 52

Annex 3: 20. What type of production does your company carry out? (multiple answer) — Exporters

Cut,
CIEIE: Private Private Make
% per row N Manufacturing . Other Dk/Nr
(CM) Brand Label Trim
(CMT)
Total 238 49 44 22 I o 6
Company ...products 191 45 46 23 I o 7
exports... ...products and services 47 66 34 17 2 2 4
Micro 76 47 38 20 o) I 8
C . Small 90 51 41 19 I o 7
OMPpany SIZ€ -\ fedium 54 54 44 31 o o 6
Large 18 28 78 17 6 (o) (o)
North 27* 48 30 19 o o 15
. Centre 68 47 44 24 o o 7
Region .
Chisinau 129 50 47 22 2 I 3
South 14* 50 43 21 o o 14
Urban 177 49 45 20 I I 5
Area
Rural 61 48 41 26 o o I
3-5 years 24* 71 21 13 o o 4
6-10 years 53 51 40 19 2 2 9
Years of activity | II-15 years 45 33 49 36 o o 9
in Moldova | 16-20 years 47 64 36 15 o o 2
21-25 years 29* 41 48 24 3 o 10
Over 25 years 40 38 63 23 o o 3
Agrifood 129 47 43 25 2 o 9
Fashion 15* 47 60 27 o (o) o
Furniture 18* 39 61 17 (o) o o
IT 4* 25 50 25 o 25 0
Business Services * o} 100 100 o o o]
Sector Automotive & machine building m* 45 45 18 o o o)
Electronics 5* 100 o o o o o
Creative Industries 5* 40 60 o o o o
Pharma 3* 33 67 33 o o o
Construction Materials 18* 67 44 II o o o)
Other sectors 29* 55 28 21 o o 10
Under 1,000,000 MDL 2r* 52 38 14 (o) (o) 5
. 1,000,001 - 5,000,000 MDL 45 33 53 22 2 2 4
Turnover in
5,000,001 - 15,000,000 MDL 51 51 39 22 o) o) 6
2024
15,000,001 - 30,000,000 MDL 26 50 35 27 o) o) 12
Over 30,000,000 MDL 53 57 45 21 2 o) 8
Local 188 50 40 23 I I 7
Company Forei "
" 0 oreign 18 61 44 1 o o o
capital origin : .
Mixed - local and foreign 26* 38 62 15 4 o 4
Under 1,000,000 MDL 43 40 49 21 (o} (o} 5
1,000,001 - 5,000,000 MDL 48 40 44 23 2 2 8
Exports value
in 202 5,000,001 - 15,000,000 MDL 46 57 41 26 (o) (o) 2
4 15,000,001 - 30,000,000 MDL 2r* 62 29 38 (o) (o) 10
Over 30,000,000 MDL 39 49 51 21 3 (o} 8
Founder / Owner 59 51 41 24 o o 7
Respondent’s | Director / Vice-director / CEO 55 47 40 22 2 2 9
position in the | Financial director / Accountant 22* 64 27 9 o o o
company Administrator 48 54 44 15 o o 4
Export manager 41 39 59 37 2 o) 5
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Annex 4: 21. Where do you get the raw material for production? (multiple answer) — Exporters

Company exports...

Company size

Region

Area

Years of activity in
Moldova

Sector

Turnover in 2024

Company capital
origin

Exports value in 2024

Respondent’s position
in the company

% per row

Total
...products
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
1I-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

238
191

129
18*

I*
i
5*

3*
18*

21*
45
51
26*
53
188
18*
26*
43
48
46

39
59
55

48
41

Suppliers Suppliers

from

Moldova countries

81
84
68
88
7
78
83
89
87
75
93
7
93
79
89
84
72
69
88
95
53
72
100

45
60
60

72
76
76
76
88
85
81
82
61
81
79
7
87
90
82
83
80
73
83
85

from EU

38
33
57
30
37
39
72
33
26
46
29
43
23
46
23
33
43
55
40
18
87
67
o
100
73
100
80
100
56
38
38
36
31
54
40
37
72
27
42
38
33
33
44
34
36
41
29
51

Suppliers
from CIS
| former
CIS
countries
19
19
19
13
19
19
50
7
9
29
7
23
10
3
II
22
23
34
15
11
40
33
o)
o
36
o
40
67
28
24
19
20
22
4
26
20
11
23
26
19
9
4
31
17
18
4
17
27

Suppliers
from
other

countries

16
14
23
12
12
17
50
7
10
22

53
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Annex 5: 22. How do you evaluate your company’s current production capacity in relation to export possibilities?

(one answer) — Exporters

Company
exports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

309
191
66
52
I
115
61

33
75
186
15*
245

129

239
31
33
66
66
52

25
41
79
68
34
68

44

We We We
produce produce We produce produce
much somewhat aboutas somewhat
more than more than much aswe less than
we can we can can export  we can
export export export

21 11 31 13
23 12 29 14
15 12 38 8
23 8 29 13
22 14 30 14
18 10 29 4
26 I 33 10
23 5 45 9
24 9 30 12
21 9 35 7
22 12 31 10
3 20 20 20
23 11 32 9
14 13 28 27
20 11 42 4
23 8 27 17
22 16 22 10
19 17 29 17
20 3 43 14
23 9 33 12
22 12 28 15
14 10 33 14
16 16 42 11
10 7 62 3
36 o 29 4
o) 18 18 36
o) 17 67 0
30 20 30 o
33 o 7 o
o o o o
30 10 20 25
30 12 21 7
12 12 29 9
22 9 33 16
19 15 31 12
29 10 26 16
29 3 23 16
23 I 27 13
19 6 55 16
9 21 33 9
26 2 30 9
21 11 26 15
23 12 29 15
24 16 28 8
22 7 37 7
20 16 18 4
22 9 35 10
9 26 44 6
25 7 32 16
25 2 36 14

We
produce
much less
than we
can export

17
17
15
17
13
23
13
18
21
3
18
3
17
17
7
20
27
12
14
16
19
19
I
10
14
27
17
20
33
100
5
12
26
16
5
16
18
18
0
24
17
23
15
20
5
24
16
9
12
20

Dk/
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Annex 6: 23. Through which sales channels does your company export products? (one answer per row) — Exporters

Company
eXports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

251
199
52
83
90
56
22%
28*
69
137

189
62
26*

18*
35
25*
47
52
26*
56
195
21*
28*
49
49
46

42
60

55

53
45

Direct-to-
consumer
sales

62
63
60
72
59
59
45
50
67
64
47
62
63
73
68
60
68
52
50
56
44
78
50
100
100
86
80
40
72
66
76
64
73
50
55
62
62
68
67
73
63
57
40
68
55
87
60
60

Company
branches
or
subsidiari
es abroad
18
17
23
12
19
18
41
7
23
19
12
19
16
19
19
19
14
17
21
16
17
191
o)
o
18
14
40
40
33
20
12
21
12
19
30
15
29
32
12
14
20
24
31
12
24
22
19
20

Retailers
abroad

28
26
37
30
28
25
27
39
28
24
41
27
31
5
28
43
28
17
26
29
56
28
25
o
18
o
40
o
33
20
28
32
25
31
29
30
19
29
31
16
33
38
38
30
24
3
28
42

Sales

Wholesalers agents

abroad

55
59
40
57
56
50
59
39
67
53
47
53
60
42
58
66
50
55
52
74
33

39
o

o O

20
60
44
49
44
64
54
58
61
58
33
54
49
55
63
71
64
52
56
26
70
60

or
brokers

25
26
21
23
27
21
32
29
25
23
29
24
26
35
21
30
18
24
26
29
6
28
o
o
18
29
20
40
28
17
28
21
21
38
29
26
10
29
29
I4
22
33
31
20
18
3
36
31

Other
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Annex 7: 24. What means of transport does your company use to export products? (multiple answer) — Exporters
Railroad Other

Company exports...

Company size

Region

Area

Years of activity in
Moldova

Sector

Turnover in 2024

Company capital
origin

Exports value in
2024

Respondent’s
position in the
company

% per row
Total

...products
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N
251
199

52
83
90
56
22*
28*
69
137
17"
189
62
26"

57
47
50
29*
42
129
18*

18*
35

47
52
26"
56
195
21r*
28*
49
49
46
21*
42
60
55
23*
53
45

Road
95
96
90
94
94
96
100
96
97
93
100
95
95
92
95
98
96
97
93
98
89
94

o)
o)
100
100
100
100
94
97
92
91
96
100
96
95
95
93
94
96
96
95
98
90
96
96
98
96

Naval
21
23
13
10
21
27
45
I
30
18
18
18
29
15
16
15
12

Air
12
9
21
16
9
4
27
II

4
16
6
13
8
8
12
6
14
14
14
6
33
6
o

100

57

60

14
12

19

14
I0
29
II
10
12
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Annex 8: 25. What promotion methods does your company currently use for export? (one answer per row) —

Exporters

% per row

Total
...products
...services
...products and services
Micro

mall
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
1I-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion

Company
exports...

Company size

Region

Area

Years of
activity in
Moldova

Furniture

IT

Business Services

Automotive & machine building

Sector .
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL

Turnover in
5,000,001 - 15,000,000 MDL

2024 15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
C?mpal:l}{ Foreign
capital origin Mixed — local and foreign
Under 1,000,000 MDL

1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Respondent’s Director / Vice-director / CEO
position in the Financial director / Accountant

company  Administrator

Export manager

Exports value
in 2024

N promoti

317
199

116

129

243
33
34
70
67
52

43
79
68
35
71
47

Online

on

60
59
59

61
55
65
63
35

63
59
60
58
50
57
61
60
69
64
55
48
79
59
71
64
88
90
33
100

Organizing/p
articipating
in business
meetings and
networking
events

56
55
61
56
49
54
73
58
53
62
54
65
55
60
50
51
61
55

54
66

62
52
53
52
86
64
38
8o
33
100
45
40
49
50
58
58
53
57
48
62

Participa
ting in

internati promotions

onal fairs
and

exhibitio distributors

ns
53
57
36
56
49
47
66

100
30
43
46
43
62
39
59
56
21
59
50
43
56
48
65
54
56
37
48
68

Offering
trade

(discounts,
bonuses) to

[retailers
38
44
18
42
33
41
40
46
26
43
38
41
37
43
22
46
38
33
54
39
48
22
32
10
36
36
38
50
67
o
45
32
38
27
42
45
41
37
18
59
41
28
50
44
35
27
49
31
37
51

Using sales
representati
ves or sales
agents in
target
markets

29
32
18
31
24
29
31
46
26
30
28
29
29
28
26
25
33
22
29
41
37
30
16
4
21
27
25
30
33
100
35
17
32
21
22
35
40
28
18
41
20
22
37
44
44
24
31
23
31
40

Participati
ngin
governmen
tor
industry-
led trade
missions
28
35
15
19
22
30
39
29
26
42
22
41
23
48
22
31
33
20
31
34
43
35
26
7
7
18
38
30
33
100
20
9
24
23
30
32
33
28
12
44
21
19
38
36
33
29
37
9
17
47

Other
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Annex 9: 27. To what extent would your company be interested in increasing its export volume in the next 3 years?

(one answer) — Exporters

Company
exports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

317
199

52
116
115
62

24*
34

76

190
17*
252

129

243
33
34
70
67
52
25*
43
79
68
35
71
47

Rather

Very

interested interested uninterested uninterested

Very Rather
79 15
83 12
62 24
83 13
7 5
7 18
82 10
88 13
79 2
83 12
78 16
7L 24
79 15
8o 12
8o 11
78 15}
7 7
80 5
86 11
75 18
86 10
70 22
68 16
59 28
57 36
91 o
88 13
8o 20
67 17

100 o
75 20
85 11
65 24
77 16
82 15
84 3
79 14
81 4
70 5
74 21
71 20
79 3
81 17
84 8
86 9
7 15
79 5
83 4
76 14
83 17

S
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Annex 10: 28. Does your company plan to increase export volume in the next 3 years? (one answer) — Exporters
Rather Definitely Dk/

Company
eXports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199

52
116
115
62
24*
34
76
190
17"
252

129

243
33
34
70
67
52
25*
43
79
68
35
71
47

Definitely Rather

yes
70
74
50
81
66
69
76
83
53
75
72
65
69
72
65
82
61
68
71
70
78
61
68
52
57
73
75
80
67
100
70
66
57
64
8o
71
78
70
64
76
64
66
79
68
86
71
69
66
63
87

yes
20
20
30
10
21
23
18
3
32
21
18
18
20
22
20
5
25
18
23
23
20
26
16
31
29
9
3
20
7
o
25
3
24
27
18
19
16
21
21
15
20
28
17
16
2
20
24
23
21
9

no

5
4
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Annex 11: 30. What products or services do you plan to export in the next 3 years? (one answer) — Exporters

Company
exports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in 2024

Company capital
origin

Exports value in
2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199
66
52

116
115
62

34
76
190

252

129

243
33
34
70
67
52
25*
43
79
68
35
71
47

Same products Both currently

and varieties exported
that we products and
currently not yet
export exported
68 30
66 33
79 17
63 35
68 30
69 28
68 31
67 33
85 12
70 30
66 32
53 41
67 31
74 26
76 24
66 29
59 36
78 22
69 31
61 36
67 32
61 39
47 42
83 17
86 14
73 27
38 50
40 50
83 17
100 o
90 10
66 30
73 24
7! 27
63 37
58 42
67 31
65 33
88 12
74 26
66 31
66 33
7! 29
52 48
77 23
63 35
69 29
89 1I
76 20
51 47

Only
models/varieti
es/products
that we are
not yet
exporting
I
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Annex 12: 31. Where does your company get information about access to new export markets? (multiple answers)

— Exporters

Company
exports...

Company size

Region

Area

Years of
activity in
Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N Events
317 33
199 36
66 29
52 29
116 34
115 29
62 35
24* 46
34 21
76 34
190 34
17" 41
252 33
65 32
46 17
68 40
64 34
60 27
35 49
44 34
129 39
23* 22
19* 42
29* 21
4* 43
m* 18
8* 25
10* 50
6* 67

I 100
20* 30
47 21
37 32
70 30
60 28
31 35
58 34
243 34
33 12
34 38
70 31
67 33
52 38
25* 20
43 35
79 23
68 41
35 23
7t 34
47 36

From
other
compani
es
31
32
27
33
29
30
29
50
38
36
29
18
29
38
24
35
36
17
31
45
33
17
16
21
I4
18
25
40
67
100
40
43
27
16
38
42
40
32
27
29
30
28
42
24
40
27
38
29
30
34

Professio
nal
associati
ons
26
28
20
29
24
23
31
42
24
29
26
29
23
38
20
24
25
23
31
41
36
3
11
17
29
9
25
40
50
100
20
19
19
23
28
35
28
26
24
29
16
25
37
28
28
22
28
23
21

34

Consulta Othe

nts r
20 35
21 37
18 32
19 33
20 43
19 31
18 31
29 25
21 32
28 33
16 34
24 59
17 35
29 37
15 33
21 37
17 34
20 37
26 37
23 32
22 38
3 43
16 26
10 41
29 29
27 36
o 25
30 40
50 o)
o 0
35 30
13 32
27 32
21 44
10 33
19 35
24 28
13 37
18 12
32 44
16 41
19 31
33 35
8 24
23 37
3 43
22 32
20 29
23 35
26 28

Idon't
get Dk/
inform Nr
ation
15
12
21
21
4
18
16
8
12
I4
16
18
17
I
22
12
14
25
6
I
9
26
16
21
I4
27
25
20
17
o
10
21
16
23
10
6
16
12
39
15
13
21
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Annex 13: 36. Is your company a member of any association in Moldova? (one answer) — Exporters

Company
eXports...

Company size

Region

Area

Years of
activity in
Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row
Total

...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
1I-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N
317
199
66
52
116
115
62
24"
34
76
190
17*
252
65
46
68
64
60
35
44
129
23*
19*
29*
14*
*
8*
10*
6*
I*
20*
47
37
70
60
31
58
243
33
34
70
67
52
25*
43
79
68
35
71
47

Yes
54
53
58
52
41
57
66
67
79
61
45
71
48
>
50
49
53
50
60
68
65
52
26
72
50
27
38
50
83
100
30
40
35
49
58
52
62
54
61
47
41
49
60
60
63
52
59
49
48
55

No
46
47
42
48
59
43
34
33
21
39
55
29
52
25
50
51
47
50
40
32
35
48
74
28
50
3
63
50
17
o
70
60
65
51
42
48
38
46
39
53
59
51
40
40
37
48
41
51
52
45

62
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Annex 14: 39. To what extent is your company interested in e-commerce - selling/buying products via the internet

or other electronic services? (one answer) — Exporters

Company
exports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in 2024

Company capital
origin

Exports value in
2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

317
199

52
116
115
62

24*
34

76

190
17*
252

129

243
33
34
70

52
25*
43
79
68
35
71
47

Dk /

O W N W WUl O =0 NWoWwWwWwWO OoOWwWh —-—h OwWwWwWw

—
=}

N O OW W O OAWOOOWNOWM ~ONOOOOOYWYOoOOo

Very Rather Rather Very
interested interested uninterested uninterested Nr
38 26 19 15
36 25 21 15
41 26 15 18
42 29 13 12
47 27 16 10
32 23 22 18
32 29 15 21
38 25 29 8
26 21 35 18
34 28 22 13
43 25 5 5
18 41 12 24
39 26 17 15
32 26 23 17
35 33 20 3
41 25 18 15
31 23 27 19
38 23 13 20
46 29 4 9
39 25 18 11
3L 29 24 3
35 35 9 22
47 26 5 11
48 21 21 10
50 14 4 21
55 9 9 18
38 3 3 38
30 70 o) 0
67 17 o 17
100 o o) o)
20 45 20 15
45 I 23 19
35 38 3 24
41 24 26 7
50 20 13 12
35 19 26 19
29 26 21 22
42 25 18 13
18 18 27 36
32 38 18 2
44 33 10 3
45 18 21 13
35 35 5 12
28 24 28 20
23 21 26 30
41 29 3 5
37 28 19 3
31 23 23 23
41 24 18 17
40 23 21 13
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Annex 15.1: 40. To what extent do the following factors represent obstacles to the export process of your company?
(one answer per row) — Exporters

Company
exXports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in 2024

Company capital
origin

Exports value in
2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199
66
52
116
115
62
24*
34
76
190
17"
252
65
46
68
64
60

243
33
34
70
67
52
25
43
79
68
35
71
47

5— Very
big
35
34
39
35
37
42
26
21
29
30
38
41
35
37
28
37
39
38
49
21

34
26
37
24
43
36
25
40
50
o)
35
47
27
43
37
29
36
35
36
41
37
42
39
20
28
35
34
31
48
28

17
17
18
17
16
17
19
21
27
5
17
18
17
20
3
15
23
15
17
21
19
3
21
7

18
3
50

100

15
19
19
18
19
12
21

19
22

20
19
18
16
20
3
21

Lack of skilled workforce

3

26
27
24
25
22
22

37
33
29
32
23
29
27
23
37
25
19
27
17
32
24
30
26
17
50
27
50
o
50
o
35
21
27
17
20
36
31
25
33
24
23
16
25
44
33
27
35
29
3
21

o\ o Co

19

1- Not
at all
12
12
12
I4
18
10
5
3
12
I
3
12
13
9
I
15
3
12
I4
9
12
17
5
24
o
18
o)
10
o
o
15
I
14
17
5
7
7
12
9
15
14
15
2
4
9
13
4
10
21
10

N/A
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Annex 15.2: 40. To what extent do the following factors represent obstacles to the export process of your company?
(one answer per row) — Exporters

Company
exports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199
66
52
116
115
62
24*
34
76
190
17"
252
65
46
68
64
60
35
44
129
23*
19*
29*
14*
i*
8*
10*
6*
I*
20*
47
37
70
60
31
58
243
33
34
70
67
52
25*
43
79
68
35
71
47

5- Very
big
29
26
27
40
28
30
26
38
15
20
35
29
32
17
37
25
22
35
37
21
24
39
21
31
29
46
50
30
33
o)
45
23
27
33
28
29
29
31
24
18
29
37
29
20
28
20
22
40
37
36

International economic and political stability

4

18
18
21
14
19
17
19
3
18
22
16
18
18
20
9
5
31
12
20
21
19
o
11
14
21
9
25
10
50
100
15}
26
14
16
17
23
19
19
24
6
3
21
29
4
19
19
21
29
11

9

3

26
28
24
19
25
25
27
25
32
26
23
35
25
29
26
29
17
25
23
34
30
26
32
38
21
18
3
o)
0
o)
20
21
24
26
22
39
24
25
21
38
29
19
23
48
28
27
31
17
18
34

2

12
3
2
8
3
12
8
3
21
3
10
6
II
5
2
12
17
3
6
16
2

1- Not
at all
12
1
12
19
10
4
3
3
9
5
12
12
2
12
20
15
11
12

N/A

BN O~N O 0O O 0N ONDIKMIDNDNONRNWONRWOWNN
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Annex 15.3: 40. To what extent do the following factors represent obstacles to the export process of your company?

(one answer per row) — Exporters
National economic and political stability

% per row N 5-Very 1- Not
big 4 3 2 atall N/A  Dk/Nr
Total 317 29 15 23 14 17 I I
...products 199 30 14 25 14 17 I I
Company .
exports.. ..services ' 66 29 24 21 12 14 o o
...products and services 52 27 10 19 17 23 2 2
Micro 116 27 3 21 17 20 1 2
. Small 115 31 22 17 3 14 2 I
Company size Medium 62 31 10 32 I 16 o o
Large 24* 25 8 38 8 21 o) o)
North 34 18 15 21 21 24 3 o
. Centre 76 26 16 24 18 15 o) I
Region Chisinau 190 31 15 24 11 18 1 1
South 7* 47 18 18 18 o o o
Urban 252 30 14 25 12 18 I I
Area
Rural 65 25 20 17 20 15 2 2
3-5 years 46 37 13 17 13 17 2 o
6-10 years 68 31 15 21 13 18 o 3
Years of activity ' II-I5 years 64 28 19 23 14 16 0 (o)
in Moldova  16-20 years 60 33 10 25 15 15 (o) 2
21-25 years 35 20 17 26 9 23 6 o)
Over 25 years 44 21 18 27 18 16 o o
Agrifood 129 25 3 22 18 19 I 2
Fashion 23* 30 4 30 22 13 (o) (o)
Furniture 19* 26 5 32 5 32 o) o)
IT 29* 24 21 21 14 21 o o
Business Services 14* 29 29 21 7 14 o) o
Sector Automotive & machine building n* 18 9 18 18 36 o o
Electronics 8* 50 o) 25 13 13 o o
Creative Industries 10* 20 20 50 o) 10 o) o)
Pharma 6* 50 33 o) o 17 o o
Medical Tourism i o o o 100 o o o
Construction Materials 20* 50 5 25 5 10 5 o)
Other sectors 47 34 28 19 141 6 2 o
Under 1,000,000 MDL 37 38 16 30 5 1 o o
. 1,000,001 - 5,000,000 MDL 70 27 14 20 23 16 (o) (o)
Turnover in
2024 5,000,001 - 15,000,000 MDL 60 22 20 15 13 25 2 3
15,000,001 - 30,000,000 MDL 31 45 3 19 13 16 3 (o)
Over 30,000,000 MDL 58 33 17 24 3 21 2 0
Local 243 29 15 24 14 17 I I
Cc.>mpar.1y. Foreign 33 33 15 24 2 15 0 0
capital origin - -
Mixed — local and foreign 34 24 18 18 21 21 o o
Under 1,000,000 MDL 70 31 16 26 13 13 I (o)
1,000,001 - 5,000,000 MDL 67 33 12 15 22 18 (o) o)
Exports value
in 2004 5,000,001 - 15,000,000 MDL 52 29 19 12 15 17 2 6
15,000,001 - 30,000,000 MDL 25* 32 16 28 4 20 (o) (o)
Over 30,000,000 MDL 43 28 16 28 12 16 (o) o)
Founder / Owner 79 30 18 20 15 14 1 1
Respondent’s | Director/ Vice-director / CEO 68 27 19 22 21 9 2 2
position in the | Financial director / Accountant 35 23 20 20 11 23 o 3
company Administrator 71 32 11 17 11 27 I o
Export manager 47 36 3 30 9 13 o] 0
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Annex 15.4: 40. To what extent do the following factors represent obstacles to the export process of your company?
(one answer per row) — Exporters

Company
exports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199

52
116
115
62

34
76
190

252

129

243
33
34
70
67
52
25
43
79
68
35
71
47

5— Very
big
25
25
18
31
26
26
18
29
12
21
29
18
26
20
26
27
22
28
34
11
30
17
16
17
14
18
38
30
33
o)
20
23
22
24
28
36
19
26
9
32
23
25
29
20
21
32
32
9
24
19

Intense competition from international brands

4
18
17
23
5
I4
20
23
3
18
24
5
18
17
22
3
16
23
17
II
23
18
o)
21
24
29
18
3
20
17
o)
10
21
16
17
3
16
19
17
21
5
20
12
23
8
23
20
5
26
3
19

3
25
28
20
19
28
24
19
29
29
28
23
29
23
31
28
24
25
20
31
25
24
30
21
14
36
46
50

17
100
30
23
30
20
32
19
24
28

15
27
24
23
20
23

22
31
27
32

1I

1— Not
at all
22
19
29
23
22
17
29
17
24
17
23
24
23
14
28
16
14
28
14
30
19
35
32
31
14
9
0
30
17
o)
30
17
19
23
23
23
24
19
39
24
20
22
15
40
23
19
16
20
30
19

N/A  Dk/Nr
2 I
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Annex 15.5: 40. To what extent do the following factors represent obstacles to the export process of your company?

(one answer per row) — Exporters
Insufficient material resources to finance exports

% per row N 5-Very 1- Not
big 4 3 2 atall N/A Dk/Nr
Total 317 16 10 24 16 29 3 2
C ...products 199 17 10 25 18 27 2 2
ezng;?:y ..services 66 18 8 20 15 32 6 2
POTLS-. ...products and services 52 10 15 25 12 35 2 2
Micro 116 16 12 24 16 28 2 2
. Small 115 18 12 20 16 29 3 3
Company size Medium 62 13 7 26 21 31 2 2
Large 24* 13 4 33 8 33 8 ()
North 34 21 6 18 21 29 6 (o)
. Centre 76 12 15 20 22 29 o 3
Region Chisinau 190 17 9 27 14 28 3 I
South 7* 6 18 18 6 41 o 12
Urban 252 18 10 25 14 30 3 2
Area
Rural 65 9 14 20 25 28 2 3
3-5 years 46 15 3 3 17 37 2 2
6-10 years 68 16 10 27 15 27 3 3
Years of
.. 11-15 years 64 17 9 25 14 30 2 3
activity in
Moldova 16-20 years 60 17 15 28 15 22 2 2
21-25 years 35 23 3 20 26 26 3 ()
Over 25 years 44 7 9 25 16 39 5 o
Agrifood 129 13 I 27 21 25 I 2
Fashion 23* 17 9 30 9 26 4 4
Furniture 19* 5 16 32 21 26 o) o)
IT 29* 10 3 7 21 55 3 (o)
Business Services 14* 29 o 36 14 21 o) o)
Secto Automotive & machine building m* 27 18 9 o 36 o 9
r Electronics 8* 13 3 o 50 25 o o)
Creative Industries 10* 10 20 30 10 20 10 o)
Pharma 6* 17 o 33 o 50 o) 0
Medical Tourism ¥ o 100 o o o o o
Construction Materials 20* 20 5 20 10 40 5 0
Other sectors 47 23 3 21 9 26 6 2
Under 1,000,000 MDL 37 11 16 38 14 22 () ()
T . 1,000,001 - 5,000,000 MDL 70 17 10 13 19 39 I I
ur;lg;/er mn 5,000,001 - 15,000,000 MDL 60 18 17 20 8 33 3 [}
4 15,000,001 - 30,000,000 MDL 31 13 7 32 19 23 3 3
Over 30,000,000 MDL 58 17 3 28 21 28 3 o
Local 243 17 I 26 15 26 3 2
Company :
. L7, Foreign 33 2 9 9 18 42 6 3
capital origin - -
Mixed - local and foreign 34 12 9 18 21 41 o [¢)
Under 1,000,000 MDL 70 19 3 29 13 24 I I
1,000,001 - 5,000,000 MDL 67 15 13 12 21 39 (o) [o)
Exports value
in 202 5,000,001 - 15,000,000 MDL 52 21 2 21 17 21 4 4
4 15,000,001 - 30,000,000 MDL 25* 8 8 32 16 32 4 o
Over 30,000,000 MDL 43 14 7 26 14 35 5 o)
Founder / Owner 79 19 9 28 15 24 3 3
Respondent’s Director / Vice-director / CEO 68 13 12 19 22 28 3 3
position in the | Financial director / Accountant 35 3 17 23 11 40 3 3
company Administrator 71 23 6 23 3 32 4 o
Export manager 47 15 15 28 15 28 [} o
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Annex 15.6: 40. To what extent do the following factors represent obstacles to the export process of your company?
(one answer per row) — Exporters

Company
exports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199
66
52
116
115
62
24*
34
76
190
17"
252
65
46
68
64
60
35
44
129
23*
19*
29*
14*
i*
8*
10*
6*
I*
20*
47
37
70
60
31
58
243
33
34
70
67
52
25*
43
79
68
35
71
47

5- Very
big
17
16
15
21
17
18
13
17
6
16
20
6
18
12
17
22
17
2
I
18
12
22
11
10
14
27
25
30
17
o)
20
28
16
20
3
26
10
17
2
5
23
19
19
8
9
25
12

9
1I

23

Low level of awareness of Moldova abroad

4
17
18
17
14
16
11
26
25
12
17
18
12
16
20
5
7
20
18
29
16
18
9
26
17
29
9
o
10
33
100
5
3
I4
9
23
3
29
17
18
18
16
12
I4
12
30
19
19
20
7
17

27
29
30
14
29
26
24
21
35
33
21
41
26
28
33
29
25
27
20
23
33
13
16
28
29
36
25
40
17

5
19
27
30
27
23
24
26
24
35
24
19
35

26
20
28
23
37
26

2

1- Not
at all
22
21
20
27
20
25
19
17
29
17
22
18
22
19
20
24
17
25
17
25
19
39
26
31
14
18
o
10
17
o
20
23
16
26
25
19
24
22
27
18
20
27
I4
28
23
18
10
34
31
19

N/A  Dk/Nr
I I

O O O OO NOO OO ~NOUOOOOWMOOOOOOWOOOOWONOOOH~O0OD©0OO0OOoOOoON OO O N~
O O 0O OO NMNOOW ~~0O0ONM~OOOOOOOCWOOOhRKDNMOOWOWONM O O =WWONDNHDNDNM-
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Annex 15.7: 40. To what extent do the following factors represent obstacles to the export process of your company?
(one answer per row) — Exporters

Company
exports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199
66
52
116
115
62
24"
34
76
190
17"
252
65
46
68
64
60
35
44
129
23*
19*
29*
14*
i*
8*
10*
6*
I*
20*
47
37
70
60
31
58
243
33
34
70
67
52
25*
43
79
68
35
71
47

Lack of demand / notoriety for our products abroad

5— Very
big
2
12
2
14
10
16
8

4
I4
I4
15
12
15
3
13
3
9
3
5
6
15
8
17
10
17
10
17
II
16
4
16
7
21
9
25

3
25
25
I4
37
23
24
26
29
18
29
23
41
22
34
7
18
27
33
29
25
28
26
11
10

7
27
38
40
33

o
25
28

11
20
23
32
28
26
24
18
16
22
21
32
30
23
28
23
23
23

2
18
22
15

8
22
16
19
8
24
20
16
18
16
26
3
22
27
8
26
11
24
9
21
21
21
9
3
10
o
100
5
9
19
17
18
23
19
19
6
24
19
19
19
16
19
22
5
20
17
3

1- Not
at all
28
25
36
29
27
26
32
33
44
26
27
18
30
22
37
31
17
32
I4
36
19
26
47
45
36
27
o
40
33
o
30
34
24
36
23
19
33
24
52
32
29
33
21
28
30
27
22
31
37
23

N/A  Dk/Nr
2 1
I 2
6 2
2 o
2 I
3 3
2 o
4 o
3 o
o 3
3 I
o 6
2 I
2 2
4 2
o 3
2 o
3 2
3 o
2 o
o 2
4 o
o o
3 3
7 o
o o
3 o
o o
o o
o o
5 o
4 o
o 3
o I
3 2
o o
2 o
2 I
6 o
o 3
3 o
o 3
2 4
o o
2 o
o o
4 2
3 6
4 I
o o
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Annex 15.8: 40. To what extent do the following factors represent obstacles to the export process of your company?
(one answer per row) — Exporters

Company
eXports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199

52
116
115
62
24*
34
76
190
17"
252

129

243
33
34
70
67
52
25
43
79
68
35
71
47

High tariffs and trade restrictions of target countries

5— Very

big

I

I

9

5

10

10

16

4
9

9
12

18
3
6
3
9
3
10

4

I
3
6
10
13
8
8
25
9
II
12
12
2
6
9
16
II
8
II

9
11

25
10
50

13
16
13

16
10
II
12
12

14

12

16

15
14

7

3

19
19
I4
25
18
21
16
21
21
24
16
29
16
29
5
24
19
22
I4
16
24
13
11
3
21
18
25
20
33
o
25
5
I4
17
20
19
21
20
2
21
3
19
23
16
23
17
22
20
18

19

2

18
18
14
21
17
5
23
21
21
26
5
6
17
22
1I
12
25
17
17
25
25
17
16
14
14
18
3
10
0
100

13
16
13
25

17
18

27
21
15
4
12
23
18
24

3
23

1- Not
at all
35
33
49
23
39
36
27
29
38
26
38
24
35
32
37
37
30
35
37
34
26
35
42
66
50
36
o
60
17
o
35
36
30
44
35
39
33
34
52
29
31
46
31
56
23
39
29
40
39
26

N/A  Dk/Nr
4 2
3 3
8 2
4 2
I 1
8 3
5 5
o o)
3 0
3 1
5 3
6 6
4 2
3 2
3 2
o 3
3 (o)
5 3
3 0
2 5
I 2
3 9
5 5
7 3
o o)
9 0

25 0
o 0
o o)
o o
10 o)
2 o
5 5
3 o)
5 2
3 o)
5 0
4 2
6 3
3 o)
6 1
o 2
10 2
o 0
2 o)
6 o
4 2
3 6
3 1
2 o)
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Annex 15.9: 40. To what extent do the following factors represent obstacles to the export process of your company?

(one answer per row) — Exporters
Access to credit lines for exports

% per row N 5- Yery i 3 5 1- Not N/A  DK/Nr
big atall
Total 317 14 10 13 17 33 10 4
...products 199 16 10 17 20 26 9 4
Company .
expoTLs... ..services ' 66 5 8 6 18 44 15 5
...products and services 52 17 12 8 8 46 4 6
Micro 116 15 3 10 17 33 10 3
. Small 115 15 6 17 11 32 15 4
Company size Medium 62 0 7 10 31 31 3 8
Large 24* 8 17 17 13 42 4
North 34 15 3 15 15 50 3 o
. Centre 76 11 5 15 21 33 9 7
Region Chisinau 190 14 13 12 16 31 11 4
South 7* 18 6 24 18 18 12 6
Urban 252 14 I I 17 34 9 4
Area
Rural 65 0 3 22 20 29 0 5
3-5 years 46 15 7 7 11 46 11 4
6-10 years 68 15 10 13 18 31 9 4
Years of activity ' II-I5 years 64 16 11 13 22 23 14 2
in Moldova  16-20 years 60 8 12 3 23 30 8 5
21-25 years 35 14 I 23 9 31 3 9
Over 25 years 44 14 5 14 16 41 2
Agrifood 129 16 8 19 22 25 9 2
Fashion 23* 13 9 9 17 35 13 4
Furniture 19* o) 5 32 16 32 1I 5
IT 29* 3 10 o) 7 62 14 3
Business Services 14* 4 7 7 21 21 21 7
Sector Automotive & machine building il 27 9 9 o) 55 o) o)
Electronics 8* 13 13 o) 25 38 13 o
Creative Industries 10* 20 10 10 30 30 o) o)
Pharma 6* o) 17 33 o 50 o) o)
Medical Tourism ¥ o 100 o} o o o o
Construction Materials 20* 25 10 5 20 20 5 15
Other sectors 47 13 3 9 3 38 9 6
Under 1,000,000 MDL 37 4 5 4 24 24 16 3
. 1,000,001 - 5,000,000 MDL 70 14 10 1L 11 39 14 0
Turnover in
2024 5,000,001 - 15,000,000 MDL 60 15 17 13 15 38 0 2
15,000,001 - 30,000,000 MDL 31 16 7 16 16 29 13 3
Over 30,000,000 MDL 58 17 10 17 21 31 0 3
Local 243 16 10 4 17 31 10 3
Cc.>mpar.1y. Foreign 12 I 6 6
capital origin : 8 = 33 3 9 > 4 ?
Mixed - local and foreign 34 12 6 15 27 32 6 3
Under 1,000,000 MDL 70 17 10 13 20 27 II I
1,000,001 - 5,000,000 MDL 67 13 12 8 16 40 8 3
Exports value
in 2004 5,000,001 - 15,000,000 MDL 52 15 12 15 12 35 8 4
15,000,001 - 30,000,000 MDL 25* 20 4 20 16 32 8 o
Over 30,000,000 MDL 43 14 9 16 23 35 2
Founder / Owner 79 15 13 I 14 29 15 3
Respondent’s | Director/ Vice-director / CEO 68 10 10 15 24 29 4
position in the | Financial director / Accountant 35 9 11 3 23 46 3 6
company Administrator 71 18 3 4 17 39 I
Export manager 47 15 11 21 13 26 11 4
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Annex 15.10: 40. To what extent do the following factors represent obstacles to the export process of your company?
(one answer per row) — Exporters

Company
exXports...

Company size

Region

Area

Years of
activity in
Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199
66
52
116
115
62
24"
34
76
190
17"
252
65
46
68
64
60

243
33
34
70
67
52
25
43
79
68
35
71
47

Obtaining the necessary certifications for target countries

5- Very

big
II

12

II

12

10

14

10

oo W oo

4

1I
3
8
12
3
12

3
17
18
I4
21
16
17
18
21
9
25
15}
24
16
23
22
16
17
18
17
14
21
17
11
7
29
18
o
20
o
o
35
11
24
16
5
19
19
19
5
12
20
3
17
16
30
20
21
11
20

13

20
21
12
25
14
20
32
17
32
22
5
41
18
28
5
18
28
22
17
16
26
26
16
14

3
30
17
100
10
5
11
3
25
23
26
20
18
24
16
16
19
24
26
22
21

3
23

1- Not
atall
32
32
38
23
35
30
26
38
41
32
31
24
31
32
28
29
22
33
31
50
24
44
53
55
36
27
3
o
17
o
35
34
24
44
28
29
28
31
36
32
30
40
29
36
19
28
27
31
42
32

N/A

W 00 O 00W O A~ W
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Annex 15.11: 40. To what extent do the following factors represent obstacles to the export process of your company?

(one answer per row) — Exporters
Unfavorable trade agreements or sanctions

0,
% per row N5 b\ilgry 4 3 2 'atl:ﬁt N/A  Dk/Nr
Total 317 14 12 15 16 34 8 2
...products 199 15 12 17 16 32 7 3
Company .
expoTLs... ...services ' 66 9 9 15 15 38 11 3
...products and services 52 17 15 6 15 39 8 0
Micro 116 9 3 17 16 36 7 2
. Small 115 18 10 14 12 35 9 3
Company size Medium 62 18 15 10 19 27 8 3
Large 24* 8 13 17 21 38 4 o)
North 34 12 15 12 9 41 12 o
. Centre 76 9 15 12 20 37 7 I
Region Chisinau 190 17 9 15 16 32 8 3
South 7* 6 29 24 6 29 o 6
Urban 252 16 11 14 16 35 7 2
Area
Rural 65 8 17 15 17 31 9 3
3-5 years 46 3 4 7 15 46 I 4
6-10 years 68 12 13 13 16 40 3 3
Years of activity ' II-I5 years 64 11 17 19 16 28 8 2
in Moldova  16-20 years 60 20 8 22 15 28 7 0
21-25 years 35 14 17 0 14 29 14 o
Over 25 years 44 14 11 11 18 34 7 5
Agrifood 129 16 17 14 19 27 5 2
Fashion 23* 13 9 13 13 44 9 o)
Furniture 19* 5 5 11 16 53 5 5
IT 29* 10 3 7 14 55 7 3
Business Services 14* 7 7 21 36 14 14 o
Sector Automotive & machine building i 27 o 18 o 46 9 o)
Electronics 8* 3 25 3 13 25 o 13
Creative Industries 10* o 10 10 o 60 20 o
Pharma 6* o) 50 17 o 33 o) o)
Medical Tourism ™ o} o} 100 o o o o
Construction Materials 20* 20 10 10 10 45 5 o)
Other sectors 47 17 6 21 17 23 3 2
Under 1,000,000 MDL 37 24 11 11 16 24 8 5
. 1,000,001 - 5,000,000 MDL 70 7 11 14 17 44 6 o
Turnover in
2024 5,000,001 - 15,000,000 MDL 60 12 13 15 15 37 7 2
15,000,001 - 30,000,000 MDL 31 16 7 13 16 36 13 (o)
Over 30,000,000 MDL 58 4 17 16 4 35 3 2
Local 243 4 12 15 16 34 2
Cc.>mpar.1y. Foreign 18 6 12 2 0
capital origin : 8 = 33 9 > 3
Mixed - local and foreign 34 9 24 15 24 27 3
Under 1,000,000 MDL 70 16 10 16 11 34 10 3
1,000,001 - 5,000,000 MDL 67 15 15 10 12 45 2 2
Exports value
in 2004 5,000,001 - 15,000,000 MDL 52 10 10 21 19 25 14 2
15,000,001 - 30,000,000 MDL 25* 8 4 8 20 56 4 0
Over 30,000,000 MDL 43 21 14 19 19 26 o 2
Founder / Owner 79 10 10 15 18 32 15 o)
Respondent’s | Director/ Vice-director / CEO 68 16 18 9 16 31 7 3
position in the | Financial director / Accountant 35 9 11 11 11 46 3 9
company Administrator 71 17 10 21 10 38 3 I
Export manager 47 19 13 3 28 26 2 0
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Annex 15.12: 40. To what extent do the following factors represent obstacles to the export process of your company?

(one answer per row) — Exporters
Identifying foreign distributors or partners

% per row N s5-Very 1- Not
big 4 3 2 atall N/A  Dk/Nr
Total 317 15 3 27 15 28 2 I
...products 199 17 I 27 16 26 2 2
Company .
..services 66 14 18 21 15 32 o o
exports... .
...products and services 52 8 14 33 8 31 6 2
Micro 116 16 12 24 20 27 2 (o)
Company size Small 115 15 14 26 9 30 4 3
PANY SIZ€ -\ fedium 62 15 (o) 32 16 24 2 2
Large 24* 13 17 29 13 29 0 o)
North 34 18 3 24 27 29 o o
Region CEI:It.re 76 13 8 33 13 28 3 3
Chisinau 190 15 17 22 3 30 2 I
South 7* 2 o} 59 18 6 6 o
Urban 252 16 13 24 14 29 2 I
Area
Rural 65 9 0 37 15 23 3 2
3-5 years 46 17 3 37 7 24 2 o
6-10 years 68 13 15 12 19 37 2 3
Years of activity | 1I-15 years 64 4 3 34 13 25 2 o
in Moldova  16-20 years 60 15 17 22 15 27 3 2
21-25 years 35 23 9 40 6 20 3 (o)
Over 25 years 44 9 7 25 25 30 2 2
Agrifood 129 17 9 35 16 21 I 2
Fashion 23* 22 4 13 22 35 4 o)
Furniture 19* 21 5 26 16 32 o o)
IT 29* 7 10 21 17 45 o (o)
Business Services 14* 7 36 36 o) 21 o) o
Automotive & machine building n* 18 o 9 o 55 9 9
Sector .
Electronics 8* o 25 75 o o o) o)
Creative Industries 10* 30 20 o) 20 30 (o) o)
Pharma 6* o 33 17 17 33 o o
Medical Tourism * o o} o o 100 o o
Construction Materials 20* 5 20 25 10 30 10 o
Other sectors 47 15 17 17 17 28 4 2
Under 1,000,000 MDL 37 8 22 27 22 19 3 o)
. 1,000,001 - 5,000,000 MDL 70 17 10 26 10 34 I I
Turnover in
5,000,001 - 15,000,000 MDL 60 13 7 22 15 42 2 o)
2024
15,000,001 - 30,000,000 MDL 31 10 19 36 10 19 7 (o)
Over 30,000,000 MDL 58 19 9 28 16 26 2 2
Local 243 18 13 26 14 26 3 I
Loy Foreign o 18 2 12 39 3 0
capital origin : 8 = 33 7
Mixed - local and foreign 34 12 3 35 18 32 o o]
Under 1,000,000 MDL 70 19 17 21 17 23 3 0
1,000,001 - 5,000,000 MDL 67 12 9 28 12 34 2 3
Exports value
in 202 5,000,001 - 15,000,000 MDL 52 19 4 21 4 27 4 2
4 15,000,001 - 30,000,000 MDL 25* 12 8 40 12 28 (o) (o)
Over 30,000,000 MDL 43 14 14 30 14 28 o 0
Founder / Owner 79 22 I 20 19 25 3 o)
Respondent’s | Director/ Vice-director / CEO 68 15 15 35 10 21 2 3
position in the | Financial director / Accountant 35 9 4 23 11 40 3 o
company Administrator 71 14 13 23 17 31 o 3
Export manager 47 11 6 38 11 30 4 0
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Annex 15.13: 40. To what extent do the following factors represent obstacles to the export process of your company?
(one answer per row) — Exporters

Company
exports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199

52
116
115
62

34
76
190

252

129

243
33
34
70
67
52
25
43
79
68
35
71
47

5— Very
big
20
22
12
21
13
23
27
21
27
16
20
24
18
28
22
18
17
25
26
I4
23
30
21
7
7
27
50
o)
17
o)
25
5
14
16
18
23
33
20
27
5
16
19
23
16
30
22
5
20
25
21

Currency instability
1- Not

3 atall
27 23 19
24 21 20
33 26 4
27 25 23
28 23 23
24 24 17
27 24 10
29 3 33
32 24 15
30 20 17
23 25 21
35 12 18
26 23 22
28 22 6
22 24 22
21 27 21
30 27 9
38 17 18
20 17 23
25 23 25
26 19 16
30 17 17
16 32 26
28 35 17
29 36 29
18 9 36
o 25 25
40 30 20
o 33 o
o 100 o
20 10 35
40 23 3
30 30 22
26 30 20
22 23 23
32 19 16
24 14 17
27 22 19
27 27 12
24 27 21
23 27 30
28 24 24
19 25 8
32 28 2
30 19 14
18 23 17
27 19 24
40 11 20
25 23 20
30 28 17

N/A  Dk/Nr

O m O NW OO OO O O NDNMONOOOWV OO0 00 00N OO0 = NWONONONONDOOOORIOOWHHM
O O O N OO ONMNMOOOOOOOOOOOOOO0O OO0 OO0 00O 0O~ 0 00 O0ONMONO OO ~0 00 ~0 00 +~20
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Annex 15.14: 40. To what extent do the following factors represent obstacles to the export process of your company?
(one answer per row) — Exporters

Company
exXports...

Company size

Region

Area

Years of
activity in
Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199
66
52
116
115
62
24"
34
76
190
17"
252
65
46
68
64
60

243
33
34
70
67
52
25
43
79
68
35
71
47

5- Very
big
I
3
9
10
12
3
8
8
18
9
12
6
2
11
7
16
9
8
17
11
17
9

Insufficient production volume for export

4

o Vv KN

3

16
19
11
15}
12
20
16
21
21
22
3
18
15}
23
7
5
19
17
23
21
22
17
16
3
I4
18
25
20
17
o
15}
9
11
16
3
26
21
7
6
24
3
3
27
12
26
3
21
14
14
21

100

1- Not
at all
44
41
52
44
47
39
44
50
44
32
48
41
48
26
54
35
39
47
43
48
32
39
68
72
43
36
63
50
67
o
50
43
46
50
38
42
45
41
67
41
46
55
33
48
40
42
41
40
47
47

N/A

N N0 N W W ooV 1 AN AW

—
A

N N W W 1N

AV N O AW AR O V1WA W

—
—

[SIREN

Dk/N
r
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Annex 15.15: 40. To what extent do the following factors represent obstacles to the export process of your company?

(one answer per row) — Exporters

Company
eXports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

317
199
66
52
116
115

129

243
33
34
70
67
52
25%
43

79
68

71
47

Limited access to technologies / equipment for increasing

5—Very
big

10
10
5

7
10
12
5

3
12
5

12
12
12

5
3
10
8
3
11
5

17
1
3
o
36
3
10
o
o

5

19
14
10
18
10
9

9

18
15
3
12
10
8

12
11
10
9

3
9

production

2

17
19
5
14
22
16
5
3
5
17
17
24
17
20
15
3
22
17
20
18
20
22
21
14
I4
o)
3
10
o)
o)
25
5
24
16
5
19
17
18
9
24
19
5
23
16
9
3
16
20
21

23

1- Not
at all
37
39
33
35
37
35
37
46
44
37
36
29
37
37
35
37
34
37
31
48
37
22
42
45
29
46
3
40
33
100
45
36
24
43
38
39
41
37
36
35
33
45
27
40
47
35
32
46
32
40

N/A  DK/Nr
7 1
3 2
23 o
6 o
9 I
6 I
7 o
8 4
6 o
3 I
10 I
6 o
8 1
6 2
17 o
9 3
3 o
3 o
6 3
7 o
2 2
4 o
0 o

24 o
36 o
0 o
25 o
10 10
17 o
0 o
o) o
6 o
11 3
6 o
8 o
3 o
3 o
7 I
18 o
3 o
10 I
8 o
6 2
4 o
5 2
10 o
6 2
9 3
9 o
4 o
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Annex 15.16: 40. To what extent do the following factors represent obstacles to the export process of your company?
(one answer per row) — Exporters

Company
exXports...

Company size

Region

Area

Years of
activity in
Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199
66
52
116
115
62
24"
34
76
190
17"
252
65
46
68
64
60

243
33
34
70
67
52
25
43
79
68
35
71
47

5— Very
big
10
II
8
10
10
10
10

10
12
1I

O

II
12
14
II

30
II

14
18

10

o

17
14
II

10

1I
12

1I

10

12

1I
10

3

~N VR O N

N
o3 © &

Complex RM export legislation

1- Not

3 at all
18 21 37
18 22 38
21 15 33
17 21 37
16 20 42
19 22 31
21 23 34
17 13 46
15 18 41
20 25 40
20 18 36
o 29 29
19 18 37
17 29 35
22 7 35
25 19 35
11 28 31
22 13 42
I 23 40
16 23 41
19 25 36
9 17 35
16 16 47
14 14 55
7 4 21
36 27
3 38 25
30 30 30
50 o 33
100 o o
35 5 35
7 5 36
14 22 35
17 16 50
18 25 30
26 13 32
21 19 36
19 21 35
21 15 49
12 29 38
16 20 39
3 24 43
29 5 27
12 32 36
21 19 35
14 22 35
10 27 34
20 23 43
27 16 38
19 17 38

N/A

N = OW A NDADN=O OWWWNRRWNWOOO O ON-N O O0ONDNOONOSNDNNONWWOOWNOWMNN

Dk/N
r
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Annex 15.17: 40. To what extent do the following factors represent obstacles to the export process of your company?
(one answer per row) — Exporters

Company
eXports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199
66
52
116
115
62
24"
34
76
190
17"
252
65
46
68
64
60
35
44
129
23*
19*
29*
14*
i*
8*
10*
6*
I*
20*
47
37
70
60
31
58
243
33
34
70
67
52
25%
43
79
68
35
71
47

5- Very
big
5

W VT N0 N W W NONONOINW WO VAN A OV

o

AV NA AV N0 O W W NNV NV O O O

—
(=]

AW

Digital tools / e-commerce capabilities

BNWwWw a0 00 g o000~V AOW

Vi R OV OO N O\

ENIS)

3

17
17
I4
21
18
16
18
17
6
20
18
12
18
12
3
25
20
12
I4
14
19
9
26
7
21
o
25
10
50
o
5
17
8
19
23
3
22
19
6
5
16
19
17
16
19
19
5
6
18
21

2

19
16
24
25
22
17
19
17
18
20
20
12
19
19
24
22
16
18
17
16
18
30
16
24
36
18
3
20
17
o)

10
5
32
23
10
19
19
19
18
21
26
16
19
20
14
24
27
I4
14
17

1- Not
at all
42
41
46
40
43
43
34
50
41
38
43
47
42
42
41
41
41
47
37
41
37
22
47
55
29
55
38
40
17
100
60
49
41
40
52
48
38
40
49
47
39
49
35
52
44
37
31
54
51
45

N/A  Dk/Nr

._
o
N A W AR WA NAO AW

—
N
—
N

o

E 0 &~ © W= o oD
A OO AW NARA OOWWWWWOOO OO O OO OO OO OOV VO OWNWO ®N
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Annex 15.18: 40. To what extent do the following factors represent obstacles to the export process of your company?
(one answer per row) — Exporters

Company
eXports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199
66
52
116
115
62
24"
34
76
190
17"
252
65
46
68
64
60
35
44
129
23*
19*
29*
14*
i*
8*
10*
6*
I*
20*
47
37
70
60
31
58
243
33
34
70
67
52
25%
43
79
68
35
71
47

Environmental and sustainability standards of target countries

5- Very
big
5

CQ 0ON O 0O R N D OV W N NWV VT OV 1O QB VM1 1w on0

-
3 o

O N VI A N0 V1 =W N OO OO O

—
N

AN A W N O

NO W W1 O 00 00N ONW 00w O N o W

NJREN W]

3

22
26
12
21
17
27
23
25
18
26
21
29
20
32
17
27
22
22
26
21
33
22
16

2

18
19
5
17
22
12
23
17
5
21
17
18
18
19
22
5
30
17
9
11
19
22
37
7
14
18
3
20

1- Not
at all
36
34
42
37
40
37
27
38
44
32
37
35
38
29
35
38
25
43
29
48
28
44
32
62
29
46
3
40
50
100
45
38
38
47
32
39
33
35
39
47
43
42
29
40
28
37
32
31
42
38

N/A  Dk/Nr
6 5
4 5
18 2
2 10
6 3
7 5
7 10
4 o
9 o
3 7
8 5
o 6
7 4
5 6
20 2
2 6
5 5
3 7
9 o
5 7
3 5
4 o
o) 11
24 o
29 o
o 9
13 o
o) o
0 o
o) o
5 5
4 6
5 3
7 I
10 5
3 10
3 5
7 5
9 o
o) o
4 4
9 5
2 10
Y 4
2 5
10 I
7 6
3 6
6 3
2 6
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Annex 15.19: 40. To what extent do the following factors represent obstacles to the export process of your company?
(one answer per row) — Exporters

Company
exXports...

Company size

Region

Area

Years of
activity in
Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
..products
..services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
1I-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199
66
52
116
115
62
24*
34
76
190
17*
252
65
46
68
64
60
35
44
129
23*
19*
29*
14*
i
8*
10*
6*
I*
20*
47
37
70
60
31
58
243
33
34
70
67
52
25*
43
79
68
35
71
47

5— Very

big

8

8

6

14

7

10

Logistics issues - transportation, storage, etc.

4

9
10
2
2
4
9
13
17
9
8
8
18
8
2
2

1I

3

3

3
17
3
10
I
11
16
21
21
17
10
18
12
19
I
15
14
5
14
21
19
3
I

1I

3
10
19
21
5

(=)

32
23
15
10
11

19

2

16
18
2
5
16
21
11
3
15
11
19
18
17
14
5
19
19
3
14
16
16
26
32
o)
I4
9
3
10
17
100
25
5
27
I4
3
23
5
14
15
27
20
3
21
8
14
I4
22
6
17
15

1— Not
at all
45
45
44
48
50
41
47
42
38
55
43
41
46
45
30
43
48
60
40
46
48
44
47
52
36
46
3
40
17
o
55
45
35
51
47
45
45
44
49
59
41
49
48
52
35
43
47
51
51
43

N/A

8

2
32

2

W o 0 EWwW oo N og

N
(o)

O h ~ O N O

wog g ool8&

14
14

N

18

10

o oG

1I

7

Dk/N
r
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Annex 16.1: 41. To what extent do you agree with the following statements about the legal framework in Moldova

for exporters in your sector? (one answer per row) — Exporters

Company
exports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,00I - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N Totally Somewhat

317
199
66
52
116
115
62
24*
34
76
190
17"
252
65
46
68
64
60
35
44
129
23*
19*
29*
14*
i*
8*
10*
6*
I*
20*
47
37
70
60
31
58
243
33
34
70
67
52
25*
43
79
68
35
71
47

agree

31
32
30
27
41
23
27
29
35
32
30
29
31
31
41
26
33
25
37
27
34
17
32
55
21
27
3
10
33
o)
30
26
32
37
28
32
31
33
33
21
36
36
27
36
28
35
32
37
34
17

The legal framework is favorable for exporters
Somewhat Totally

agree
34
35
33
33
28
44
31
25
29
41
33
29
33
40
39
28
30
42
34
34
38
48
32
31
43
36
25
40
o
o

45
17
35
40
40
29
31
34
39
32
31
42
42
20
30
34
31
34
35
32

Neither

17
19
15
3
I4
15
21
38
18
17
18
12
17
18
9
26
22
3
9
18
17
17
26
3
o
o
3
30
50
100
15
26
16
11
15
32
17
16
9
29
I4
3
19
28
21
3
5
17
18
28

disagree

9
8

14
10
10

10

—
N

a0 FoaoviN o3 v oo g o R oweoe oo = o

[
LIV

SN

—
N

[ NI s INe)

5

disagree

7
6

5
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=
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Annex 16.2: 41. To what extent do you agree with the following statements about the legal framework in Moldova

for exporters in your sector? (one answer per row) — Exporters
The legal framework is easy to find and understand

0,
% per row N Totally Somewhat Neither SO}newhat "l."otally DK/Nr
agree agree disagree disagree
Total 317 27 38 17 10 7 2
...products 199 27 40 19 9 6 I
Company .
..services 66 26 35 18 I 9 2
exports... .
...products and services 52 29 33 10 3 10 6
Micro 116 31 31 17 10 9 I
. Small 115 25 43 16 7 5 3
Company size Medium 62 21 39 16 16 6 2
Large 24* 29 38 25 4 4 0
North 34 29 35 21 12 3 o
. Centre 76 28 42 14 13 3 o
Region Chisinau 190 26 37 17 7 9 3
South 7* 29 24 18 18 12 o
Urban 252 27 37 17 11 8 2
Area
Rural 65 28 42 18 6 5 2
3-5 years 46 28 30 13 15 9 4
6-10 years 68 26 41 12 9 9 3
Years of activity ' II-I5 years 64 25 44 13 14 5 o)
in Moldova  16-20 years 60 30 28 28 5 8 o
21-25 years 35 29 37 20 9 6 (o)
Over 25 years 44 23 43 18 7 5 5
Agrifood 129 27 40 18 0§ 3 2
Fashion 23* 22 43 26 9 o o)
Furniture 19* 42 16 21 11 o) 11
IT 29* 38 38 7 7 7 3
Business Services 14* 21 4 36 7 21 o
Automotive & machine building n* 45 36 o 9 9 o
Sector .
Electronics 8* 25 3 13 13 38 o)
Creative Industries 10* 20 70 o o 10 o
Pharma 6* 17 50 17 o) 17 o)
Medical Tourism ¥ o 100 o o o o
Construction Materials 20* 25 40 20 15 o) 0
Other sectors 47 17 38 17 I 15 2
Under 1,000,000 MDL 37 27 41 11 5 16 ()
. 1,000,001 - 5,000,000 MDL 70 43 34 10 9 4 o
Turnover in
502 5,000,001 - 15,000,000 MDL 60 18 48 22 5 5 2
4 15,000,001 - 30,000,000 MDL 31 19 35 26 13 (o) 6
Over 30,000,000 MDL 58 29 33 17 2 9 o
Local 243 28 39 17 7 7 2
Company :
. L7, Foreign 33 36 24 12 21 6 o)
capital origin : =
Mixed - local and foreign 34 15 44 24 9 9 o
Under 1,000,000 MDL 70 29 40 3 7 10 I
1,000,001 - 5,000,000 MDL 67 34 36 18 7 3 I
Exports value
in 202 5,000,001 - 15,000,000 MDL 52 15 54 3 10 6 2
4 15,000,001 - 30,000,000 MDL 25* 32 20 28 16 4 (o)
Over 30,000,000 MDL 43 26 37 19 12 5 2
Founder / Owner 79 30 38 16 5 8 3
Respondent’s | Director/ Vice-director / CEO 68 19 38 24 12 6 I
position in the | Financial director / Accountant 35 23 26 29 14 6 3
company Administrator 7t 37 37 8 it 7 o
Export manager 47 23 40 3 11 11 2
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Annex 17.1: 44. How often does your company participate in activities or meetings organized by the following
collaboration platforms? (one answer per row) — Exporters

Business networks

I time in "
More n gy Idon't
o '
% per row N t.han 5 times and We.d.on t know DK/Nr
times a participate such
ayear more
year platforms
rarely
Total 317 7 21 15 37 17 3
...products 199 8 25 1 36 19 3
Company .
exports ...services 66 6 14 15 48 14 3
pOTtS.. ...products and services 52 6 19 31 29 13 2
Micro 116 6 24 16 34 19 I
. Small 115 4 17 19 38 17 3
C
Ompany sz€ -y tedium 62 I 27 6 39 15 2
Large 24* 13 13 3 42 13 8
North 34 12 15 12 50 12 o
. Centre 76 I 33 I 28 13 5
Region Chisinau 190 5 17 18 38 20 2
South 7* 6 35 o 47 12 o
Area Urban 252 7 19 18 37 17 2
Rural 65 8 31 3 37 17 5
3-5 years 46 2 22 15 43 17 o
6-10 years 68 7 25 16 25 21 6
Years of activity ' II-I5 years 64 11 20 19 33 16 2
in Moldova  16-20 years 60 3 18 17 42 18 2
21-25 years 35 9 17 4 40 4 6
Over 25 years 44 9 25 5 48 14 o
Agrifood 129 9 30 12 29 16 2
Fashion 23* 9 17 22 26 22 4
Furniture 19* 5 11 16 47 16 5
IT 29* 7 7 17 59 10 (o)
Business Services 14* 7 21 14 43 14 (o)
Automotive & machine building m* o 18 9 64 9 o
Sector .
Electronics 8* 3 25 o 38 25 o
Creative Industries 10* o 30 30 o 30 10
Pharma 6* 17 17 17 33 17 o)
Medical Tourism * o o o o o 100
Construction Materials 20* 5 25 15 50 5 o
Other sectors 47 2 1 17 43 26 2
Under 1,000,000 MDL 37 5 19 16 43 16 o)
. 1,000,001 - 5,000,000 MDL 70 4 20 21 36 17 I
Turnover in
502 5,000,001 - 15,000,000 MDL 60 10 22 3 33 20 2
4 15,000,001 - 30,000,000 MDL 31 o 26 10 48 13 3
Over 30,000,000 MDL 58 12 24 7 43 14 (o}
Local 243 7 22 16 35 19 2
Ciomrigenty Foreign I 12 6
capital origin : 8 = 33 9 > 55 3
Mixed - local and foreign 34 9 29 12 41 6 3
Under 1,000,000 MDL 70 7 21 20 33 17 I
1,000,001 - 5,000,000 MDL 67 3 25 19 39 13 (o)
Exports value
. 5,000,001 - 15,000,000 MDL 52 12 25 2 29 19 4
in 2024
15,000,001 - 30,000,000 MDL 25* o) 20 4 52 20 4
Over 30,000,000 MDL 43 12 16 12 44 12 5
Founder / Owner 79 6 23 22 32 18 o
Respondent’s | Director/ Vice-director / CEO 68 3 24 18 29 3 3
position in the | Financial director / Accountant 35 o 23 17 46 11 3
company Administrator 71 4 21 I 41 23 o
Export manager 47 9 17 4 47 17 6
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Annex 17.2: 44. How often does your company participate in activities or meetings organized by the following
collaboration platforms? (one answer per row) — Exporters

Exporter associations

I time
More - in 2-3 Idon't
0, = L}
% per row N t.han 5 times Years We.d.on t know Dk/Nr
times a and  participate such
ayear
year more platforms
rarely
Total 317 7 15 9 48 18 3
...products 199 9 18 10 41 20 3
Company .
...services 66 2 6 5 71 12 5
exports... .
...products and services 52 6 13 13 44 17 6
Micro 116 4 9 8 58 21 1
Company size Small 115 6 12 13 46 18 4
pany Medium 62 I 27 6 34 15 6
Large 24* 13 21 8 46 8 4
North 34 15 9 9 56 2 o
. Centre 76 8 24 12 37 13 7
Region Chisinau 190 4 12 8 52 21 3
South 17* 24 2 18 35 12 o)
Area Urban 252 5 12 9 52 20 3
Rural 65 15 26 12 34 8 5
3-5 years 46 2 9 7 54 24 4
6-10 years 68 7 10 13 41 21 7
Years of activity | II-15 years 64 5 17 8 48 20 2
in Moldova | 16-20 years 60 5 12 8 58 15 2
21-25 years 35 9 23 6 54 3 6
Over 25 years 44 16 20 14 32 18 o
Agrifood 129 15 23 16 30 15 2
Fashion 23* o 3 4 43 35 4
Furniture 19* o) 11 5 58 16 11
IT 29* o 3 o 79 14 3
Business Services 14* 7 14 7 64 o 7
Automotive & machine building i o) o 9 55 36 o)
Sector .
Electronics 8* o 25 25 25 25 o
Creative Industries 10* o) 10 o) 60 30 o)
Pharma 6* 17 17 17 33 17 o
Medical Tourism * o) o o} 100 (o) o
Construction Materials 20* o 10 5 70 10 5
Other sectors 47 2 4 62 21 6
Under 1,000,000 MDL 37 5 8 I 62 14 o
. 1,000,001 - 5,000,000 MDL 70 I 10 7 56 24 1
Turnover in
502 5,000,00I - 15,000,000 MDL 60 7 13 13 35 28 3
4 15,000,001 - 30,000,000 MDL 31 10 10 6 55 13 6
Over 30,000,000 MDL 58 12 26 10 43 9 o)
Local 243 7 16 I 45 19 2
Company Foreign 6 (o)
capital origin - 8 - 33 3 9 7 9 3
Mixed - local and foreign 34 9 18 3 50 21 o}
Under 1,000,000 MDL 70 3 9 10 53 26 o)
1,000,001 - 5,000,000 MDL 67 I 2 7 57 21 1
Exports value
in 202 5,000,001 - 15,000,000 MDL 52 10 13 13 38 21 4
4 15,000,001 - 30,000,000 MDL 25* 8 24 8 44 4 12
Over 30,000,000 MDL 43 16 19 9 44 9 2
Founder / Owner 79 5 15 6 49 22 3
Respondent’s | Director / Vice-director / CEO 68 9 15 15 43 15 4
position in the Financial director / Accountant 35 o 0 14 49 23 3
company Administrator 71 8 7 6 59 20 o
Export manager 47 4 11 45 34 6
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Annex 17.3: 44. How often does your company participate in activities or meetings organized by the following
collaboration platforms? (one answer per row) — Exporters

Company
exports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N

317
199

52
116
115
62

24*
34

76

190
17*
252

129

243
33
34
70

52
25*
43
79
68
35
71
47

More

than s
times a

year

=V NRAR NW A AN O VMW

©O 0O 0O 0 0OV ON OWWMWwW &80 N xm

—
9

O N O = A NADAMWRAO O WV WNA OO O OC

times
ayear

o\ o o

—
W

18

0 W

18

11

3
10

1I
II

14
14

% O

~N O V1 A U1 O O O

© W o o R

-
& ® g

o ©

Business clusters
Itime

in 2-3
years Wedon't
and  participate
more
rarely
8 45
7 42
8 61
10 40
6 53
10 42
6 39
8 42
6 50
7 45
8 46
6 29
8 46
6 42
9 59
4 37
8 44
8 48
1I 51
7 39
5 38
22 22
o 53
3 69
7 57
9 45
13 50
20 30
17 17
100
15 60
6 55
8 51
56
3 37
19 39
5 45
8 44
12 58
50
4 47
2 54
4 35
16 40
o 49
10 49
5 35
3 43
4 55
6 38

Idon't
know
such
platforms

32
36
24
29
32
32
34
33
35
30
33
29
33
29
20
38
36
33
29
34
35
43
37
14
21
45
25
50
50
o
20
32
27
23
48
16
36
34
24
29
33
24
44
20
33
25
32
49
27
3

Dk/Nr
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Annex 18: 45. Has your company ever worked or collaborated with the Invest Moldova Agency? (one answer)—

Exporters

Company
eXports...

Company size

Region

Area

Years of
activity in
Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row
Total

...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services
Automotive & machine building
Electronics
Creative Industries
Pharma
Medical Tourism
Construction Materials
Other sectors
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local
Foreign
Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner
Director / Vice-director / CEO
Financial director / Accountant
Administrator
Export manager

N
317
199
66

52
116
115
62

34
76
190

252

129

243
33
34
70
67
52
25
43
79
68
35
71
47

Yes
24
28
18
17
18
25
26
46
18
28
24
29
23
31
3
19
34
17
29
36
34
22
21
10
29
18
3
30
33

i O

26
27
39
31
25
12
29

19
31
32
30
19
32
I
21
36

No
76
72
82
83
82
>
74
54
82
72
76
71
7
69
87
81
66
83
71
64
66
78
79
90
71
82
88
70
67
100
95
83
92
74
73
61
69
>
88
71
83
81
69
68
70
81
68
89
79
64
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Annex 19.I: 47. How efficient are the existing Export Promotion programs implemented by the Invest Moldova
Agency? (one answer per row) — Exporters

Company
exports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services

Automotive & machine building

Electronics

Creative Industries

Pharma

Medical Tourism
Construction Materials
Other sectors

Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local

Foreign

Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner

Director / Vice-director / CEO

Financial director / Accountant

Administrator
Export manager

N

317
199

52
116
115
62
24"
34
76
190
17*
252

129

243
33
34
70

52
25%
43
79
68
35
71
47

5—Very
efficient

17
21
11
10
3
17
21
29
12
18
17
18
16
20
20
21
11
7
17
18
19
9
32
7
7
18
3
10
o
o
20
21
19
3
18
26
21
18
12
3
14
10
3
36
23
18
5
14
5
26

International exhibitions

O O V1 \ 0 00 N NN 00 OO OO O 00 V1 00~ 00W N &N N

—
—

—
N

A0 A AR OO0 AN W 00N O O O O O 0 0 v

—
o

1- Very
inefficient

AL NS |

W W NN NO AW W oW~

—
N

© O N N O

NA NSNS0 OO0 WO Mo O

S

A~ O A

Idon't
know
such
platforms
40
35
55
38
50
35
39
17
44
33
42
41
42
31
48
38
42
38
37
34
29
43
32
62
50
36
38
40
33
o
50
51
49
43
40
32
31
39
55
32
43
52
35
32
35
28
34
63
49
38

Dk/Nr
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AW N A V1 N1 O O

—
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Annex 19.2: 47. How efficient are the existing Export Promotion programs implemented by the Invest Moldova
Agency? (one answer per row) — Exporters

Company
exports...

Company size

Region

Area

Years of
activity in
Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services

Automotive & machine building

Electronics

Creative Industries

Pharma

Medical Tourism
Construction Materials
Other sectors

Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local

Foreign

Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner

Director / Vice-director / CEO

Financial director / Accountant

Administrator
Export manager

N

317
199

52
116
115
62
24"
34
76
190
17*
252

243

68

5—Very
efficient

12
15
9
8
13
I0
15
17
15
21
8
12
10
22
17
19
9
8
9

9
16

FN

B& N =0

[o RN

ENIIN-IIN-I IEN R e V- IN-TR=JIC N

—
v

Educational programs

1- Ve
3 2 inefﬁci?;lt
1T 7 5
13 8 5
I 5 3
8 10 10
9 7 3
5 9 7
I 5 5
8 8 8
6 12 o
7 3 4
10 8 7
12 6 6
10 8 6
17 6 3
9 4 2
10 6 6
16 11 2
3 12 10
23 3 3
11 5 9
19 8 4
4 22 0
o 5 11
10 10 0
14 o) 14
o 18 9
o o) 13
o o) o)
17 o) 17
100 o) o)
5 o 5
4 4 9
8 5 5
11 13 9
10 8 2
23 3 3
10 7 9
2 7 6
6 6 o
12 2 9
7 10 7
10 6 10
19 10 o)
20 0 2
7 9 o
16 9 9
18 9 6
3 9 o
8 6 4
6 2 6

Idon't
know
such
platforms
51
47
59
58
59
44
47
54
56
42
55
41
54
42
59
50
47
52
54
48
41
61
42
62
50
36
75
80
50
o
65
60
57
46
50
42
50
50
73
38
50
51
46
44
65
38
46
74
59
53

Dk/
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S
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N O W A



Annex

91

Annex 19.3: 47. How efficient are the existing Export Promotion programs implemented by the Invest Moldova
Agency? (one answer per row) — Exporters

Company
exports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services

Automotive & machine building

Electronics

Creative Industries

Pharma

Medical Tourism
Construction Materials
Other sectors

Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local

Foreign

Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner

Director / Vice-director / CEO

Financial director / Accountant

Administrator
Export manager

N

317
199

52
116
115
62
24"
34
76
190
17*
252

129

243
33
34
70

52
25%
43
79
68
35
71
47

5—Very
efficient

ANk V1 O V1 00N

AV W NN DA A OO R

—
—

A V1N AN S £

—
=

A AN ON AN N OOV O O\ N

Export missions

5 1- Very
inefficient

3 4
5 4
o 5
2 6
3 I
2 6
5 5
8 13
o 3
5 3
3 6
12 o
3 5
6 3
o o
3 3
2 2
2 12
6 3
11 7
5 2
4 4
o 5
o o
o 14
o 9
o 13
o o
o 17
o o
5 5
4 6
5 3
3 4
3 5
o o
7 9
3 5
o 3
12 6
3 6
I 6
6 o
4 4
7 5
3 5
6 6
o 3
1 I
9 6

Idon't
know
such
platforms
67
61
74
79
73
69
56
50
71
59
68
71
69
57
80
68
70
62
63
55
60
74
68
76
64
45
88
8o
50
100
70
72
76
64
67
77
50
66
82
47
67
67
75
52
63
65
63
86
75
53

Dk/Nr

MW O N VNSO OO OB NN A v

ON Vv AW O p

o ° &

O Ok AN OW OOW ON A~ V1 1 O O

—_
(=)

DWW A



Annex

92

Annex 19.4: 47. How efficient are the existing Export Promotion programs implemented by the Invest Moldova
Agency? (one answer per row) — Exporters

Company
exports...

Company size

Region

Area

Years of activity
in Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services

Automotive & machine building

Electronics

Creative Industries

Pharma

Medical Tourism
Construction Materials
Other sectors

Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local

Foreign

Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner

Director / Vice-director / CEO

Financial director / Accountant

Administrator
Export manager

N

317
199

52
116
115
62

24"
34

76

190
17*
252

129

243
33
34
70

52
25%
43
79
68
35
71
47

5—Very
efficient

O 0O O 0 0O 0 OO0 W NWDNODNON-=NNWER ONDNDNDDNDDRMNW

O O~ =WwWwWwWwwoNhKONOOOZSZ
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N
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Export VISION

1- Very
inefficient

N
5 0 00 N 00 0 NV O O0ON =ONWOR=WUHNW=~NWwWWwW

AW O W A O BA =W W W WWVUVIWNAONOOOOOON O O OMVM VT W W WWOMWM NOWAMAOOWWONMDNMONNDDIMW

N o= A= DA NDNAR R WW WS OWW O O

Idon't
know
such
platforms
77
72
83
88
84
5
74
63
82
75
7
71
78
72
85
81
80
70
86
61
70
87
95
79
79
55
100
90
83
100
75
81
89
76
75
74
66
75
88
74
76
82
77
68
70
71
74
86
87
66

Dk/Nr
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Annex 19.5: 47. How efficient are the existing Export Promotion programs implemented by the Invest Moldova

Agency? (one answer per row) — Exporters

Company
exports...

Company size

Region

Area

Years of
activity in
Moldova

Sector

Turnover in
2024

Company
capital origin

Exports value
in 2024

Respondent’s
position in the
company

% per row

Total
...products
...services
...products and services
Micro
Small
Medium
Large
North
Centre
Chisinau
South
Urban
Rural
3-5 years
6-10 years
11-15 years
16-20 years
21-25 years
Over 25 years
Agrifood
Fashion
Furniture
IT
Business Services

Automotive & machine building

Electronics

Creative Industries

Pharma

Medical Tourism
Construction Materials
Other sectors

Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Local

Foreign

Mixed - local and foreign
Under 1,000,000 MDL
1,000,001 - 5,000,000 MDL
5,000,001 - 15,000,000 MDL
15,000,001 - 30,000,000 MDL
Over 30,000,000 MDL
Founder / Owner

Director / Vice-director / CEO

Financial director / Accountant

Administrator
Export manager

N

317
199

52
116
115
62
24"
34
76
190
17*
252

243

68

5—Very
efficient

O 0O~ W O 0 O~ NV WHAh O W ORI O OV W A NV T A
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A=~ O~ V1 O O OB W WWMWOWDNDWWM©NMAO OO

V1 V1T OW VT A WO NV OV WO 0V A W N oA N N

—
N

W A V1N O O O O O 0NN O

O N0 O O O N0 V1 O OAVI VT A O W V1 V1 V1T W 00W ON\W NN o\

—
o

O A OB AN AN = ONO VT VTN V1 NV O O

BRIDGE
Idon't
1- Very know  Dk/
inefficient such Nr
platforms

I 3 77 6
2 4 75 6
0 3 80 3
2 2 77 10
2 I 83 3
I 5 71 10
2 3 79 3
0 4 67 4
o) 3 82 3
1 I 75 8
2 4 76 5
o o 82 6
I 4 7 5
2 2 75 8
o 2 72 3
o o 87 I
2 2 78 5
3 8 70 8
3 o 83 3
o) 7 68 5
2 2 74 6
o 4 70 4
o) o 100 o)
3 [} 76 10
7 14 64 o
0 18 55 18
o) o 100 o)
o) o 70 10
o] 17 67 17
o) o 100 (o)
o] o 85 10
o) 4 83 o
o o) 84

3 4 73 7
2 5 72 10
o o 77 3
2 3 72 3
I 3 76 5
0 o 88 6
3 6 65 12
0 6 77 6
I 4 81

2 2 71 10
o 4 68 4
2 o 79 2
3 8 63 10
I 4 75 4
o o 91 6
I I 86 I
o o 72 9



